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Money Maher 


Gross Mounts have been money 
makers for thousands of photo 


YTa ers ‘or any, any Y€ars. 
UY yher tor m Ny, Many y I 


Quality today means more than 
it has ever meant. Your “cheap” 
competitor usually sells a cheap- 
looking product. The Gross Mount 
user can offer his public more real 
value per dollar. Yet surprisingly 
enough, he does not pay more for 
his mountings. 


Become better acquainted with 


Gross, 





mt GROSS PHOTO SUPPLY co. 


MANUFACTURERS TOLEDO 12, OHIO 


If you are not on our calling list, write 
us for illustrated descriptive. 





Entered as second-class matter February 28, 1921, at the 
Post Office at Lorain, Ohio, under the Act of March 3, 1879- 
Office of publication: Lorain, Ohio, 
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A Professional Photographer’s Type of Greeting 
Folder—Fits in with your regular Portrait Work 





CHRISTMAS GREETING FOLDER 


Include in your Christmas sales campaign, the CHRISTMAS 
(GREETING FOLDER 

Made in the popular 31/9x5 size —- means no special size nega 
tive necessary. Easily mounted — just insert the print in the folder 

Matching design on cover and insert in either Christmas Red 
or Green indescent tintings fine quality white envelope for 
mailing included 


Nou 1 yahle tf vou) { 


TAPRELL LOOMIS DIVISION 


EASTMAN KODAK COMPANY 
> INDIANA AVENUI CHICAGO 16, ILLINOIS 
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Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W The Cleveland Photofinishers Assn. was reorganized 


at a meeting held early in September. Meetings are to 
be held the second Thursday of each month and it is 
planned to develop merchandising plans, sales and ser 
vice ideas. In particular it is proposed to sponsor an 
annual Photo Carnival. Officers are Willard H. Kehres, 
pres.; William Oetjen, vice-pres.; E. L. Levy, sec.; Joseph 
N. Kaufman, publicity director. 


& Newly organized on July 6 was the Prof. Photog 
Assn. of San Jose, Calif., with Ralph De Tullio, pres.; 
Mal. Vaughan, vice-pres.; Robert Laws, treas.; Harry 
Meier, asst. treas.; Mark Deckert, sec.; Robert Mercure, 
asst. sec. Dues are $25.00 a year which we understand 
are to include dues in the National Associntion though 
how that will work out in the case of stidios falling 
in the National's higher dues brackets, we cannot say 
Plans for a newspaper advertising campaign urging the 
public to patronize local studios are being worked out 
and meetings are now being held the first and third 
Monday of each month 


@ The first annual convention of the re-born Virginia 
Prof. Photog. Assn. was held September 11 and 12 and 
the organization seems to be off to an excellent start 
with 150 paid members as a result of the first get 
together. Robert A. Dementi, of Richmond, who shep 
herded it through its first months of existence and had 
acted as president, asked to be excused from re-election 
and so the new board includes the following: Wendell 
B. Powell, Richmond, pres.; Lynn T. Stuckey, Arlington, 
vice-pres.; Arthur Clarke, Richmond, sec.-treas. With 
them will serve as directors: Herman W. Boaz, Galax; 
William E. Lum, Petersburg; Carlton O'Neal, Ports 
mouth; Francis Hermann, Martinsville; Mrs. Winston 
Irwin, Norfolk; Fred H. Hamblin, Suffolk; Alton Parker 
Roanoke; S. J. Bremer, Lynchburg; Lewis E. Allen, Front 
Royal; George von Dubell, Williamsburg; Philip |. Flour 
noy and John W. Grigg, Richmond. Mr. Alien is editing 
the organization’s journal The Virginia Photographer 


@ For the 1950-51 year of the Detroit Portrait Photog 
Assn., the organization's activities will be quided by 
the following who took office as activities commenced 
for fall: John L. Tincher, pres.; Allen Arnold, M.Photog 
Birmingham, vice-pres.; Leo Gariepy, treas.; Miss Marie 
Genca, sec.; W. Edward Babbitt, Harry Windhorst and 
Paul Gach, directors. Highlight of the September meet 
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We Work! 
You Profit! 


Faced with a difficult copy or res- 
toration, many a_ photographer 
passes up what would have been 
a profitable order. Much worse, a 
probable customer for his regular 
work goes to some one else. 





Such jobs, as well as all types of 
color work, such as miniatures, oil 
paintings, sketches and the like, are 
our specialty. Our low prices make 
possible mark-ups of 100% up. 


THE WALTER GAEHLER CO 


104 E. State St. Syracuse 2, N. Y. 


THAYER & AS aot AIRBRUSH 


THA 
910 W.VAN BUREN ST., CHICAGO. ILL. 





CONTROL WITHIN ‘°F. 


REPORTED BY USERS Get the most out ofyour 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
CO., 2703 Greenview 
Ave. Chicago 14, Ill. (P0438) 


THERMOSTATIC WATER MIXER 
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ing, held on the M.Photog 


Toronto 


> At the annual meeting of the Massachusetts Prof 


Photog. Assn held in August, the following officer 
were elected: Ernest Bushmiller, Bostor pre Fred 


Hinds, Ipswich, vice-pres.; Anton Hanania, Newton, se 


treas. Those three, with these past president omprise 


the board: E. L. Byrd, Malden; August. Haffer ar 


James Purcell, Newton; Ernest Pettengill, New Bedford 


Phillip McKeen, Haverhill 


fd Regrettably late, but published here 

is this report of the 1950 conventior 

lina Photog. Assn., Inc which took place 
Salem on April 23, 24 and 25 with 
Highlights on the program were Ernest W 
Rochester, Pa Carl W. Blakeslee M.Photoag 
and lester Kubiac, Hon.M.Photog of the P 
Machine Co., Youngstown, Ohio. Elected to offic 
H. Theo. Lewis, Sanford, pre Duke 

vice-pres.; R. G. Hodgkin, Jr., W 

Joyner, Henderson, se The 1951 

be held in Winston-Salem 

to 6, inclusive, at the Robert E 

up for the 1951 program are 

land; Frank Riss Collinsville 

M.Photog Scranton, all recent 

platforms 


* Another report to reach u 
Mississippi-Alabama Associate: 
1950 convention on June 26 
Ala. On the program 
M.Photoag Knoxville; Mr 
Roscoe Lewis, M.Photoa., ¢ 
and Gene Kemp of Kodak 
Electric Products, New York 
and Harold Woolwine of 
were: Richard Cooper 

brester, Tupelo, M 

oosa, Ala v 

trea The 


Gulfport, M 


Septembe 
conve 

which took 

demonstration } Stroup 

Jos. H. Alber Robert Patersor 

An added and ntere 

showing and commentary from 

Society. Winner of the Edgar 

group of man, woman and child) wa 

John, N.B. In the Lorne H. Read 

competition the trophy went to R H 


WASH PRINTS TWICE AS FAST 


AT HALF THE, COST 


LENZ HISPEED PRINT WASHERS — LEBANON, MO. 
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For that “fleeting moment” 


Wren you're taking 
portraits of children, there’s 
one simple way to catch ani- 


mation! It’s G-E Photoflash! 


General Electric flashbulbs 
provide ample light to catch 
that split-second moment 
which makes a picture 

... gives it extra salability... 


especially to parents. 


And positioned with the 
same creative skill and 
imagination as other light 
sources, G-E Photoflash 
provides quality plus! Try’em 


on one of your next jobs. 


vith G-I No. 1 by Joseph G. Feale, Lawrence, Ma 
Foca 


Remember, theresa G-E lamp for every photographie ‘Sane | 
GENERAL @@ ELECTRIC 
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Amherst and Sackville, N.S. New officers are: John M 
McKinlay, Woodstock, N.B., pres.; Jos. Stone, St. John, 
New Brunswick vice-pres.; R. H. Smith, Amherst, Nova 
Scotia vice-pres.; Donald W. Sears, Summerside, Prince 
Edward Island vice-pres.; Mr. Wiezel, sec. The 1951 


Sh | i 7 - convention will be held at the Fort Cumberland Hotel 
| — | . Pt, 
You Should Have 


Amherst, on September 3 and 4 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller ) , s | - ; 

towns because those in large cities con see the books at Boo I R eC V ic W C 
their stock houses and get them more quickly than by order - - “ 
ing from us. For this reason we sell no books on open ac 
count or C.0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 





We will gladly order and have sent direct to 
NEGATIVE AND PRINT RETOUCHING you, postpaid, any photographic book. Just 
By Anne J. Anthony $5.00 send us your check, made payable to Charles 
COMPOSITION IN PICTURES Abel Incorporated. 

By Ray Bethers 5.00 
16MM SOUND MOTION PICTURES 

By William H. Offenhauser, Jr BB MASTERWORKS OF PHOTOGRAPHY LIBRARY. Each 7'/2x9% 


82 | t tirel full late Paper | c 
FEININGER ON PHOTOGRAPHY reese. Pimeeet Serer 7a bowe eeee: Cane t -Seee 
binding, $1.50 each, postpaid. Publisher: American Photographi 








By Andreas Feininger 
WHAT’S WRONG WITH THIS PICTURE? Over a considerable period of years there have been published 
By Pieias inl in the monthly American Photography and in its companion 
CHILD PHOTOGRAPHY 
By Josef Schneider carefully stored and the new publishers (who bought out 
FRED ARCHER ON PORTRAITURE Frank R. Fraprie when he retired some months ago) have con 
By Fred Archer ceived the idea of republishing the best of these in a series of 
PROFESSIONAL PORTRAIT LIGHTINGS inexpensive volumes. Vol. |, Masterpieces from the American 
By Charles Abel Annual of Photography, is self-descriptive from its title and 

becomes additionally valuable because of a six-page com 
CHILDREN BEFORE MY CAMERA mentary on the pictures by Mr. Fraprie. Vol. II, Pictorial Figure 
By Adolf Morath Photography, is given over entirely to nudes nterspersed with 
PICTORIAL LIGHTING the illustrations being a very helpful discussion of this often 
By William Mortensen controversial type of photography. Vol. //!, Masterpieces from 
PHOTOGRAPHING PEOPLE American Photography, covers a wide range of pictorial sub 
By Hugo van Wadenoyen jects, with a minimum amount of text. Separately, or at $4.50 
OUTDOOR PORTRAITURE for the lot, they represent a considerable bargain to those 


serious photographers who appreciate that the surest way to 


work The American Annual of Photography, a vast number of 
outstanding photographs Fortunately the halftones had been 


By William Mortensen advance is by studying the work of others 
THE MODEL 

By William Mortensen : M KODAK 
IMAGE MANAGEMENT illustrated with more than 100 plates in full color. Loose-leaf 
By Nicholas Haz board binder, $4.00 postpaid. Publisher. Eastman Kodak. Orde 
FACES OF DESTINY from your dealer 

By Yousuf Karsh This combines in a strong, lasting metal ring binder 
FLASH IN MODERN PHOTOGRAPHY Kodak color booklets: Color as Seen and Photograp 
By William Mortensen Photography Outdoors; Color Photography in the Stud 
FUNDAMENTALS OF POSING Kogan Color Films, the four booklets separately sel 

By Shepord & Meyer $2.50 but for the present available only in this Handbook and 
CANDID WEDDDING PHOTOGRAPHY and authoritative information for taking still picture n color 
By Henry Lefebvre with Kodak materials though Kodok emphasizes that this 
COMMERCIAL PHOTOGRAPHIC not a book which tells absolutely everything about color 
LIGHTINGS, By Charles Abel photography. Really it is only a beginning toward the infor 
HOW TO TAKE INDUSTRIAL ies igs ce ae ee ee ee 
PHOTOGRAPHS, By Zielke & Beezley 5.06 aa Cea eae gates 


nterest and value to all this Handbook definitely written 


LIGHTING FOR PHOTOGRAPHY for the experienced worker. With color growin n importance 


COLOR HANDBOOK 7'/ax9 248 page profusely 


our 


not as individual Data Books. Together they provide complete 


By Walter Nurnberg daily we do not see how any professional cah afford to be 
without this, a virtual referenc library for 
CORRECTIVE PHOTOGRAPHY t J eference libra 


with color transparencies 


By lewis L. Kellsey 


BB NEGATIVE AND PRINT RETOUCHING 
73 


4x10%, 138 pages, profusely 
4. Publisher’ Greenberg 
Here, for the first time 
given the attention it 
most important adjuncts 


sults. There are other book 





recommended, chiefly 
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Bl6 BUSINESS. 


and BABY THANK-YOU-CARDS 


mean repeat business to the ie ettesiity itil 
wigetl ene > BABY BOOK has six leaves for 3) / r 


i. acn S itt) Ing ieee cin Sulla peal 


e stages. The cover of the bo 
i rated with little 


ABY BOOK +h at 


» Baby Thank-You Cards: These attrac- 
e Car 1s for 2! x3!/4, prints with envel 
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ng better to offer. Our criticism of most has been that too 
much was taken for granted and insufficient attention paid 
detail This ook is ao really good job and the text is amply 
PROFESSIONAL upplemented witn large illustrations that make everything a 
ear as anyone could ask Our only regret thot with 
machine retouching making uch rapid s Jes n ubject 
} g to be many retoucher working , ind ach 
19 @ machine and we therefore pr ‘ } > 
SERVICE hume yood demand for this book 
STAI NEGATIVES AND PRINTS 
6 table Paper, 25 
jer from your dealer 


es this, the latest techn 


Developing, proofing, retouching, print- 
ing, enlarging, coloring, portraits in t 

° ° ° Kodak Company explain how 
heavy oils, heavy oil copy restoration, GREECE ORI ld TRE NR 
‘ b no tudic 


copies, composites . . . all of these ser- possible. A reference book no studio 


a great deal of information int 


vices or a portion of them. : Sea ince eels Thien 


¥ QUALITY when egies , 
Y SPEED nae sak: Semen te 8 


peored unde 


¥ ECONOMY wer one was published in Germany i 


and the latter 


volume 


Fine quality, fast dependable service, 
reasonable prices. as Weal io went Oe anni enue, Gis 


the difference between 


ense nN genera how photograpt 
hy Greenleaf‘s background makes him 


the subject 


¥ BIGGER PROFITS CATS AND 


Out of the dark room you can promote 


be of definite va 


sales, increase business. No laboratory 
overhead. 
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SEND 
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sus ~ « »e | The Future of Stereo 


Ry [ enneth S. Tydinag 





OSBORNE LABORAT 


a4 Through this department we hope to awaken 

professionals to the importance of stereo pho- 
tography as a profitable sideline if not a major 
field. This column will be devoted to stereo 
equipment, technique and marketing possibil- 
ities. Correspondence and questions are invited. 


NCINNAT OH IC 











AN ORDER for several hundred stereos is naturally 
something highly desirable but, if we are going to 
f sch orders profitably, we must first know something 
of the production headaches that may be encountered 
Each stereo must be correctly aligned placed and 
paced. While very slight deviations are permissible, if 
they are too great the viewing becomes too much of a 
then 


strain and the stereos are worthles Each one 


become a matte of constant care 
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NGRAHAM RESEARCH DIVISIC 
HEICOLINE 
Cay Sh p Poseart 


$a nme 


WHAT WOULD BE THE RESULTS ITF DISTILLED 
WATER WERE USED TO MAKE UP DEVELOPER? 


Negatives would be crystal clear, free of scum, and they would n ire swabbing, 


before drying. 
Prints and negatives would develop at a uniform rate without 
Quality of negatives and prints would be superio 
Listol-8 is a water soluble ion exchanger that has the 
solutions as if they had been made up with distilled wa 
Why not order Distol-8 today? A unit lists at $1.75 3 
lons of water for developers and 
other photographic solutions, 
Remittance must accompany order. 
Shipped postpaid. 
Complete technical information e1 
closed with each unit. 
Fae a 
INGRAHAM : RESEARCH - DIVISION 
HEICO, INC. 
Lualily Sh rouge Research 
ee 
STROUDSBURG. PENNA 
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The Cover Picture 


The photograph on our cover, the plates for which 
come to us through the courtesy of the famous 
Grace Line of cruise steamers, is by Robert 
Bagby, who is also featured commencing on 
page 36 of this issue. The original, an Ekta 
chrome, was taken in Cartagena, Colombia, and 
the view is toward the Plaza Ecuador, showing 
the Boca del Puente (the tower) in the center 
This is just one of the many Bagby travel pictures 
which have appeared, all in color, in the exten 


sive Grace Line advertising campaign 


It seems reasonable to assume that we can elim 
inate this constant need for attention to each slide by 
mounting both views together, one alongside the other 
and that, having correctly aligned, placed and spaced 
one such original, duplicates could be produced by 
simple contact printing. Thus cost of production would 
be lowered and, in quantities, the price per stereo 
would be such that customers might not only place 
larger orders but do so more frequently 

Actually there are two ways whereby we can pro 
duce a double-image single frame stereo on 35mm 
film. We have been deliberntely emphasizing .35mm 
olor film in this column for the simple reason that 
this ts a medium which meets all exacting requirements 
as to color, coupled with the important factors of 
ready availabilty and comparative inexpensiveness 
Color is the vital ingredient which truly makes stereo 
live, and it is also the general basis on which stereo 
prices are figured 

One method for producing a 35mm double-image 
single frame stereo requires using a shift bar such as 
we described in detail last month. The camera to be 
used must deliver a frame 3%4''x1" and the two cameras 
which produce this size both easily procured either 
new or used are the Mercury II and the Craftsmen’s 
Guild Classic. The camera is placed on the shift bar 
on the left side if the film is wound from left to right 
otherwise vice versa, and the first exposure made. We 
then shift the camera the required distance as per the 

ale on the bar and take the second exposure 

{Although we went into detail concerning this last 
month, we repeat this matter of correct sequence wind 
ing of the film because in stereo we must never reverse 
our left and right positions. The left eye (when using 
the viewer) must see the picture taken at the left and 
the right eye the one taken at the right. Remember 
too that we cannot crop enlarge reverse or retouch 
Each composition must be right before we shoot.) 

Our exposure correctly made, we send the film to 
the laboratory for processing, with instructions that they 
are not to cut the film. As a result, when the film comes 
back we have each set of two views | de and 


we cut them from the film as a un 1 resulting 











COATED LENSES 
od ZETTOR SHUTTERS 


available for immediate delivery 


FOR PRESS 


SKOPAR LENS HELIAR LENS 


105MM SKOPAR 150MM HELIAR 


#3.5 lens in Compur Shutter £4.5 lens in Compur Shutter 
for 2% x 3% Press Camera for 4x 5 Press Camera 


$925° ' 


Heliar F4.5 lens in Compound Shutter 


$135°° 1, 847300 


e, 








APO SKOPAR LENSES 


soem 19...... 9]7§9° aie $3g5°° 
asem to... 92625° —_ $650°° 





PLACED 
IN FRONT 





WORLD’S LARGEST CAMERA STORE EXTENDING A FULL CITY BLOCK 
B 110 West 32nd Street * 113 West 31st Street * New York 1, N. Y. * LOngacre 4-1600 mus 
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Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent in the 
finest halftone reproductions that money can 
buy of any photographic annual published 
A complete index for the year is bound in the 


December issue 


ae 


Handsome Binders 


covered in blue simulated leather are now 
available for only $2.25 postpaid. Takes only 
a moment to slip in the latest issue; it may be 
as quickly removed at any time; all issues open 


flat. Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg Cleveland 15, Ohio 











STUDIO 
LIGHTING 


Here's a modeling light 





Designed for Professional 


t's efficient, serviceable 





(8%2') $22.70 plus tax 


Lighting Equipment since 1874 


JAMES H. SMITH & SONS CORP. 


GRIFFITH, INDIANA, U.S.A 
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exceptional value for No 
photofloods or 500 watt Mazdas 


very attractive in appearance 


Mounts are interchangeable 
On caster base (BR3) $41.15 
plus tax. On telescopic stand 


frame, consisting of the two images, will be 1I''x1'¥ 
which is standard 35mm size and can be mounted 
in any standard 2x2 mount. Having mounted the frame 
it of course differs from the conventional stereo slide 
in that the two images are in contact side by side 
instead of having a considerable space between them 
In a standard 35mm stereo slide the centers of the two 
images would be 65mm apart, but on the finished 
2x2 slide we have before us the centers are actually 
only 18mm apart 

Consequently we need a special viewer, such as 
that made by a Kentucky firm Advertising Displays, 
Inc. By means of four mirrors set at appropriate angles 
this viewer enables us to see our two images on the 
one frame as if they were the full 65mm apart and 
gives us excellent stereo results. Now our problem is 
really simplified because, once we have an acceptable 
slide, we need only send it to the laboratory and have 
as many duplicates run off as we need. Such duplicates 
will cost us from 9c to Ile each and, since our original 
was accurate as to aligning, placing and spacing, we 
have only to mount them and they are ready to deliver 
We need no costly color processing equipment, no 
additional laboratory space, no extra personnel. We 
can produce stereos in quantity and at a price that 
will meet competition. It only remains to work out a 
price schedule that will cover our cost of producing the 
original plus our desired profit, and then add our 
charge for duplicates in various quantities 

Again it follows that if a four-mirror device 
be used for viewing such small, low-cost stereos, it 
should be possible to engineer a similar attachment 
for taking them simultaneously, thus enabling us to 
photograph live subjects. This we can do with what 
is called the Stereo-Tach, made by the same Kentucky 
firm. By means of a filter holder, this can be fitted 
over the lenses of most 35mm cameras. It takes the 
right and left views simultaneously on one 35mm 
frame, each picture measuring %"’x] Each developed 
positive is a standard frame with a double-image 
similar to the result obtained by using a Mercury II 
or Classic camera on a shift bar as described above 

One might wonder why there should be any need 
at all for using a single lens camera on a shift bar 
when the two pictures can be made simultaneously with 
such a device as the Stereo-Tach. However, as most of 
us know, nearly everything in photography is a matter 
of compromise With the Stereo-Tach the standard 
35mm camera with its lens of 2 focal lenath renders 
a slight telephoto effect on an image as small as 
xa a while the Mercury and Classic, with lenses of 
only 1%”, focal length, provide a wider angle of 
coverage. For best results the Stereo-Tach should be 
used for subjects at distances of 5’ to 7’ from the 
camera. The shift bar aliows for any desired separation 
between the first and second pictures and thus permits 
shooting at any distance, even close-up. On the other 
hand Stereo-Tach is almost essential for living subjects 
for which the shift bar is practically out of the 


question 





The Acreyited Mondlane for 


7Omm portraiture 


BEATIIE 


FOR SPEED ¢ QUALITY PICTURES « PHOTOGRAPHER’S PROFITS 


“For 70mm portraiture, it’s the Beattie 
Portronic,” say portrait photographers every- 
where. This precision portrait camera is com- 
pletely automatic, guaranteeing you savings 
of time, money and labor, and offering you 
a simplicity and economy of operation that 
takes the last bit of drudgery out of mass 
portraiture. Moreover, with 70mm roll color 
film now available for the Portronic, you 
can profit from the steadily increasing de- 
mand for color. Better yet, the Portronic is 
made by Photographic Products Inc., your 


| Pash, COMMANDER 


Compact, versatile, easy to 
operate electronic studio light 
with power pack and light in \ 
one convenient unit. Ideal for 


assurance that you are getting the finest in 
photographic equipment. 

These are just a few of the many reasons 
why more photographers are switching to 
70mm and the Beattie Portronic for school, 
portrait, commercial, and studio work. 

To learn ALL of your advantages in 
owning a Beattie Portronic, write today and 
we will send you complete literature and the 
name of your nearest Portronic dealer by 
return mail. Photographic Products Inc., 
6916 Romaine Street, Hollywood 38, Calif. 


hotographic 


roducts Ine. 


Acknowledged leaders in the manufacture of fine 
photographic equipment...dedicated to constant 
research, new development, and improved design 
for the betterment of the portrait photographer 


color work with Booster Pack, Bril- ™~ 
liantly engineered, scientifically de- 
signed. The perfect companion to 
the Beattie Portronic. 
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A complete guide 
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ly known 


Photographic Optics 
By Allen R. Greenleaf 


Here is the information you need in order to be 
sure you have the best possible lens for your par- 
ticular purposes. The first complete explanation, 
in the practical terms needed by the photographer, 
of ALL lenses, this book tells, for instance, why 
certain old lenses are better than some new ones, 
which lenses give maximum resolving power, the 
exact meaning of lens classifications, the particu- 
lar problems of the fast lens, wide-angle lens, etc. 
It explains clearly the optical principles of lenses, 
their aberrations, and the construction, merits, 
and deficiencies of all lenses made today. Valu- 
able information is also included on allied equip 
ment shutters, filters, polarizing plates, ete.; 
and some widely held fallacies on exposure esti 
mation are corrected. Much of this information 
will be new to the great majority of photo 
graphers. As presented here it will enable the 
photographer to be sure he is getting the best 
value in lenses and all allied equipment 


The only book on 
photography and 
illumination by a 
Hollywood author 


ity 


Painting with Light 


By John Alton, A.S.C. 


Here is the expert know-how on key techniques 
that can make all the difference between photo 
xraphs that are average and those that are superb. 
Every trick of lighting for portraits, indoor and 
outdoor scenes, special effects of all kinds, and 
mood is explained. The use of all lighting equip 
ment is described and illustrated, including much 
that you can improvise ‘A MUST for profession 
als and all serious amateurs,” says Anthony Mann 


SEE THEM ON APPROVAL 


The Macmillan Co., 
60 Fifth Ave New York 
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However, Mr. DeCoursey of the Kentucky firm 
points out that we can also produce a double-image, 
standard frame slide with the Stereo-Realist camera. 
Take two Realist frames and place them side by side 
moving them toward each other until the centers are 
18mm apart. At this point the two frames will overlap 
each other about %4°’. Trimming halfway through the 
overlap, we remove %" from each frame and, as each 
will then be %"x1", we can mount them side by side 
as one double-image, standard frame slide, after which 
duplicates can be ordered as already explained 

The techniques described offer an inexpensive 
method of stereo duplication. Whether you use a 
Realist or Leica, a Bolsey, Argus, Kodak 35, or what-not 
with the Stereo-Tach; or the Mercury Il or Classic with 
the shift bar, you produce stereo which you can sell, 
which you can reproduce in quantity and with which 
you can meet competition. Once beyond your original 
set-up you have no laboratory worries and no need for 
the rigid control which color normally requires. So, 
shoot a set of stereos of various commercial subjects 
to use as samples and you are ready to show your 
customers what you can do for them at prices that 


will be interesting 


The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











RUST PREVENTION FOR EQUIPMENT 
BY KENT BELLAH, SAINT JO, TEXAS 


Everyone knows how rapidly equipment can depreciate 
when the chrome and other metal parts show signs of 
rust. Ordinary oils are messy and greasy, and are soon 
removed by handling. We solved this problem with 
Sheath a recently developed rust preventive origi 
nally devised for fire-arms and sporting goods. It is 
made by Brownell Industries, Montezuma, lowa, and 
can be found in most sporting goods stores at $1.00 for 
eight ounces or 50c for three ounces. Sheath is applied 
with a oth, like any thin oil, and will reach all hid 
den crevice It protects against moisture, perspiration or 
salt water, dries quickly and is absolutely clean to 
handle. We have used it on practically all equipment 

as view and press cameras, camera case hardware, 
et Even under the humid conditions of our darkroom 
our printers and autofocus enlarger look brand-new 
because of its use. It is qood for reflectors, enameled 
and polished metal brass and aluminum. About two 
applications a year will give 100 protection as if 1s 


highly resistant to handling 





A chlorobromide paper with a wide range of full, 


rich, warm tones and a rare quality of distinctiveness. 


Equally suited for contact and projection printing. 


ARTEX is supplied in a variety of beautiful surfaces, 
ranging from a smooth gravure through velvet 
and natural... and in white, 

white cream and buff. 


Try ARTEX on your 
A pamphlet describing 


the most popular next job. 
Gevaert papers is yours 


on request 


rue GEVAERT COMPANY oF AMERICA, inc 


423 WEST S5'™ STREET, NEW YORK 19,N. Y. 
IN CANADA: Gevoert (Canada) itd. Torente, Ont 
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[his EXTRA Lens 

Means EXTRA 
Profit For You! 

SIX STEPS TO BETTER PICTURES 
AND BIGGER PROFITS! 


Learn for yourself the MAGIC 
of the MACVAN TWIN LENS 
REFLEX CAMERA. Check these 
six exclusive MACVAN features: 


and 
all 


Instant focussing framing 


Image visible at times 
No out-of-positioned negatives 


Customers in and out in half the 


time 

Takes the drudgery out of portrait 
work and actually makes it fun. 
Uses either sheet film or economical 


7Omm roll film 


Write for 
folder P and 


MACVAN 


today 


the 


the photographer 


MACVAN MANUFACTURING COMPANY ia) 


fi 





A RECEPTION ROOM IDEA 
BY LEROY J. HEBERT, BELMONT, MASS. 


To pass the time pleasantly for customers and their 


friends who are awuiting their turn in my camera room 


| keep on hand several albums of 8x10 glossy photo 


graphs of movie stars and stills from recent motion 


pictures. These are the same prints one sees on display 


in the lobby of every movie house, placed there so 


people can get a preview of what is on the screen 


inside. In return for a few publicity shots which | 


occasionally make for him, the manager of one movie 


house keeps me supplied with all | can use of these 


Professional! 
Photographer 


The small fry go for pictures of Gene Autry, Hopalong 


Cassidy and Roy Rogers. Teen-agers seem to prefer 


The 


sedate, happily married ladies enjoy pictures of Ronald 


Alan Ladd, Montgomery Clift and Tyrone Power 


Colman, Spencer Tracy and Walter Pidgeon. If anyone 


expresses a desire for a particular photograph | gladly 


give it away without charge, having found that this 


does much to build up customer good will. Naturally 


for sales and other purposes my reception room is 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 

















the 
died 


@ jacob Block, 61, 
Block Studio in St 
that August 
The 
Ephraim 


partner in long-established 


Bros Louis at his home in 


city on 14, as a result of a heart attack 


business will continue in the hands of | brother 


Mow Engert, portrait photographer formerly at 2544 
g F graf 
Worth his Rhea 


modernized 


University Drive, Fort writes us that 


Engert Studio has been moved into 


2401 


newly 


quarters at 


B Wendell Levings of Rockland, president of the South 
eastern Massachusetts Professional Photographers’ Guild 
is the baby 


Levings 


father of a 
This is 
boy 


proud 
August 12 


daughter who arrived 


on the second child, the 


first being a 


BM charles 


Peter: burg 


Smith 


vG., 18 


who formerly owned a_ studio 


now associated with the Dishinger 


Wooceward Studio in Jacksonville, covering their home 


portraiture and commercial work, while also 


HALLDORSON 


PRINT DISPLAYOR 


An 


continuing 





attractive for 
Studio 


open 


means displaying por 


traits in the hangs on wa 


leaves right and left as print 


are shown closes into a handsome 


cabinet, keeping prints flat and fresh and 


out of the way prints easily changed 


capacity 17 mtg. sides 


gray hammer outside silver 


Circulars fron 
T. E. HALLDORSON 
Box 55 Ww 


Imette 


Lock 

















sun...sand...shadows... skill.. 


Mallinckrodt SOFTONE 


weave their spell into this mellow salon picture 


Willis W. Cook captured this ageless atmosphere with a 4x5 Grapt 





nic View camera, § tar lens, K2 filter, 
overexposed about two stops. He achieved the remarkable 


development in SOFTONE: 1—~4—1~4~1~—4~—1 
16 minutes at 68° F 


shadow detail by an interesting water-bath 


ne minute in SOFTONE, four minutes in water total 


Even with ordinary techniques, Mallinckrodt SOFTONE will g 
subdued mood that flatters difficult portrait s 


ive you exce 


subjects, coaxes great pic 


MAY WE SEND YOU FULL DETAILS? 
Rather mix your own? Insist on uniformly pure and de- 
pendable Mallinckrodt photo-chemicals for every dark- 
room process and effect 


MALLINCKRODT CHEMICAL WORKS 


CHICAGO + CINCINNATI + CLEVELAND + LOS ANGELES 


+ MONTREAL + PHILADELPHIA + SAN FRANCISCO 


Manufacture { Med Fine Chemicals 
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“ the smartest looking display case we ever had...” 


That’s what studio people say about their new Poblocki display cases, ‘‘We are very 
well pleased with the case, and are sure it will give us many years of satisfactory 
service.”” Right, this display case will give a lifetime of service. And it will always 
look as handsome as the day you installed it. Put your pictures on display in a 
Poblocki aluminum case! 

AVAILABLE IN 

ALL SIZES 

Exclusive Advantages 


Alumilited in 





2159 So. Kinnickinnic Avenue 
Milwaukee 7, Wis 


eer 


f 
—- 
DORM 


YOUR BEST PICTURES DESERVE A SPLENDID SETTING 











his free lance magazine assignments. His wife, Nelle shop. Founded by the late C. A. Steward, it is now 


is receptionist at Dishinger-Woodward conducted by his sons Earl and Nea 


= Henry F. Schilling, photographer in Fayette, lowa W Harry T. Bishop, 55, for 22 years head of the photo 
died on August 4. Mrs. Schilling, who does not plan graphic and art departments of the San Diego (Calif.) 
to carry on the studio, has it up for sale, building Union-Tribune-Sun and with the papers for six years 
and all before moving up to that job, resigned recently due 


to ill health. He’s not quitting photography, however 
a Philip Barnes is new general sales manager for 


Weston Electrical Instrument Corp., Newark, N. J. With 


For a while, recuperating from an operation, he plans 


to take it easy and then will free lance under the firm 


Weston for 16 years, since his return from World War 
name of Bishop Newsphotos 


I! he has been serving as advertising manager 
WJ Verne Shangle, popular photographer of Medford 
@ mrs. Marshall Bateman, c/o Mrs. D. D. Bateman ~~ , ‘ . 
Ore, has bee wildcatting n 2 ndustry with 
2828 Humboldt Ave., S., Minneapolis 8, is anxious to 
some associates. After yne initi res they now 
locate the present owner of the negative file of the 


have a well producing s r hundred barrels a day 
Wheating Studios, located in the Foley Brothers store 


n Houston, Texas, until some time in 1947. They ies 

photographed her son Earl Marshall Bateman, who died * The n udio S f > C not mistaken 
on August 11 The only picture the family had left the largest chain n th ific Coast. Their founder, 
was lost when their home was destroyed by fire last Clyde Bird Austin, « 1 home in Laguna Beach 
year and now his widow an expectant mother is Calif., on September lc age of 63. Starting in a 
desperately anxious to secure a duplicate. Anyone who modest way in Denve e 190¢ Austin later 
knows, or can suggest any clues, is requested to write moved to California ettled n Lo Angeles and 
Mrs. Bateman direct expanded ‘ 1a tudio there to a total of 35 


before he n 194 
@ After nearly 54 years in one location the Steward 


Studio of Carthage, Mo has now been re-established a rg A T ace yho Hussman 


there as a modern ground floor studio and camera Refrigerator C : Louis ras ne ? n studio 





Gaehler Oil Paintings CARR — SEAMLESS 


COLOR PROCESSING UNIT 


on canvas panels 


are now better than ever since we have moet aS SCX WN 
: ~~ = _ 
developed a new method of mounting : a] 
them on a prest-wood base. They are 
opaque, hand-brushed oil portraits which 
command a handsome profit for you over 
© 


our reasonable prices. Write for our new 
catalogue today ta 


THE WALTER GAEHLER CO.| | ° r 
—leiPgp GAEHLER CO.) | CARR CORPORATION 
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YOUR NEGATIVES COME TO LIFE 


on Haloid Photographic Papers 


All the drama and detail you have captured in your 
negatives are brought to life with realistic beauty on — 
ry 

Haloid Photographic Papers. 


Loulen 


Studio 


In processing, Haloid Papers are known for their excep 
tional latitude, development tolerance and print control. 


Write for catalog and price list which 


describe all Haloid Photographic Papers 


THE HALOID COM P 
50 34 HALOID STREET ROCHESTER 
BRANCH OFFICE Atlente, Bost 


New York, Pt 





at 8714 Gravois St., Afton, a St. Louis suburb. He 


still continues his connection with the Hussman firm 





but, having been photographing weddings and children 
on his own time for quite a while, now proposes to 
enter the field more seriously. “! wouldn't miss the new 
PROFESSIONAL any more thon | would miss my meals 


he writes, and adds: “And | love to eat 


a George lL. Waters, manager of the Eastman Kodak 
Stores in Salt Lake City since 1929, retired on Septem 
ber 1, being succeeded by Robert Bouford, who ha 
been with various stores in the Kodak chain since 


1937. 


W We learned only the other day of the death 


Harry Priewert, who had been operating a stud 

Rochester, Minn., since 1945, but before that had one 
in Winona, Minn., for some 25 years. Mr. Priewert died 
on April 27, from coronary thrombosis. Mrs. Priewert 


plans to carry on if she can locate a suitable partner 


| | Ralph O. Anderson, 53, photogrammetr engines 


A fine portrait deserves a beautiful frame. for the photographic interpretation center at the Nava 
Metal frames by Scharling Silversmiths are Receiving Station, Washington, and one of only 10 
made like fine jewelry. 

The exclusive PHOTO-SEAL CATCH pre- honorary members of the American Society of Photo 
vents the back from warping and seals the grammetry, died at his home in Mount Rainier, Md 
photograph against dust, 

Catalog upon request. 

SCHARLING & COMPANY 

755 Summer Avenue, Ne 4, N.J M@ George E. Worthington, retired commercial photo 

wark 4, N.J. 
grapher of los Angeles, died at his home Temple 
City, Calif., on August 22, aged 77 


on August 23 





W@ Earl £. Barlow, Aurora, Ill., who had worked on the 

" ® 
filmholders, enlargers, printers, photographic staffs of newspapers in many cities, diec 
etc. with at the home of his sister in that city on August 2é 


Only 49, and apparently in good health, he wa 
denly stricken while watching a television show 


master @ Hilmar Bornmiller, a legendary figure am 
Francisco newspaper photographers because 
CUT YOUR NEGATIVE exploits and noted disdain for “stuffed shirts 
OPAQUING AND PRINT August 22 at his home in that city. Aged 78 
SPOTTING TO A MIN- retired as cameraman for the San Francisco ¢ 
IMUM...SAVE TIME =” 1999 
AND MONEY 


wee aes Scatic-Master instantly @ The Ercona Camera Corp., New York 
size - - . 


50 destroys static surface at- appointed exclusive American agents for 

traction with POLONI of Carl Zeiss (lena) cameras, lenses and 
1” Amateur size $4.95 (1M, a harmless by-prod Pastrnmants 
uct of the Uranium-Radium series. It is the first commercial 
product of atomic energy 
Static-Master removes static, dust and lint with one simul Jock Gorman, San Francisco Examiner 
taneous brushing action. Most important, the neutralized grapher, won himself a 16 Sylvania 
surfaces remain free of dust and lint in this year’s second quarterly Sylvan 
Static-Master will quickly pay for itself in the time and 
| 


Press Photo Contest. His picture, taken 

abor 1 saves 

: , ’ for a weather story, won over hundreds 

Buy Static-Master at yor local photographic store or sent 
it cash with order 


¥ William |. Mosher, photographer 


NUCLEAR PRODUCTS COMPANY desler of Grand Haven, 


died on Septembe 
2150 Newport Blvd Costa Mesa, California P 


which struck him in h 
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HOW TO GIVE YOUR PICTURES A 


E. I. du Pont de Nemours & Co. (Inc.) 
Photo Products Department 





Wilmington 98, Delaware 


scional 


|ook OF QUALITY 


To assure finest work at all times, many prom 
inent photographers use these dependable 
Du Pont Photographic Products exclusively 


“VELOUR BLACK’’ PHOTOGRAPHIC PROJEC- 
TION PAPER— favorite professional enlarging 
paper with sensitive emulsion that reacts to 
slightest differences in negative density. Four 
grades, 


“VARIGAM” VARIABLE CONTRAST PHOTO- 
GRAPHIC PAPER a unique paper providing 
ten degrees of contrast by selection of the 
proper filters. Basic 5A Set of Filters; Supple 
mentary 5B Set; Complete Set 10C 


WARMTONE TYPE 9034 — an entirely new pro 
jection paper. Gives you rich and radiant pic 

tures with soft, warm tones. Favorite among 
leading professional photographers 


“APEX’’ PHOTOGRAPHIC CONTACT PAPER 

a popular commercial and photo finishing 
paper available in nine surfaces and six degrees 
of contrast 


HIGH SPEED PAN—TYPE 428 — produces top 
quality negatives under the most adverse light 
ing. Permits extremely fast shutter speed or 


stopping way down for depth and sharpness 


“RRROW” PAN ~ high speed; high red 


tive. Ideal for mass portraiture with daylight 


sensi 


or fluorescent lighting and flash exposures 


“K-F’’ PAN medium speed;medium-fine grain 
normal scale. Balanced color sensitivity. Rec 
ommended for color separation negatives 


FINE GRAIN PAN © maximum speed consistent 
with fine grain. Balanced color sensitivity. Ideal 
for murals and specialized uses in industrial 
and scientific photography; photomicrography 
commercial copying 


PROCESS PAN © exiremely high contrast forlins 


work; copying. ASA daylight 16; tungsten 10 


TESTED CHEMICAL PREPARATIONS: 53-D — All Purpose 
Developer 54-D—Cold Tone Paper Developer e 55-D— 
Standard Paper Developer e 16-D—Film Developer e 16-DR 
—Replenisher for 16-D Developer el-F—Acetic Acid Fixer 
o11-F—All Purpose Fixer e Wash Test Solution for check- 
ing hypo elimination after washing. 


BETTER THINGS FOR BETTER LIVING THROUGH CHEMISTRY 
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GOERZ AMERICAN 


PRECISION PHOTO-LENSES 


An American Product Since 1899 
d will give you a lifetime of é 
profitable satisfaction 


GOERZ DAGOR F6.8 


The favorite universal all-purpose lens, 
color-corrected, wide-angle, convertible — 
for interiors, exteriors, commercial and 
amateur work, scenic views, groups, ban- 
quets, color film, copying, enlarging. 


GOERZ SUPER DAGOR F8 


The wide-angle lens, greatly extended cover 
age, convertible. 


GOERZ DOGMAR F4.5 


The perfect speed lens, color-corrected 
convertible. For news, sports, portraits, gen- 
eral work, color film. 


GOERZ ARTAR F9 to FI6 


The apochromatic process lens, for color 
separation with perfect register in the final 
process; also for black and white commer- 
cial work. 


GOERZ GOTAR F6.8, F8, FI0 


The lens for black and white, process and 
commercial work, copying and enlarging. 


GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 
stripping the film. 


GOERZ HYPAR F2.7, F3 
GOERZ APOGOR F2.3 


The movie lenses with microscopic definition. 


Order through your dealer now 
for delivery as soon as possible 


the ¢. P GOERZ AMERICAN 


OPTICAL COMPANY 
OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 
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vates of “Daddy” Lively’s old Southern School of 


Photography 


td Harry A. Lemmon, photographer for the Wilmington 


(Del.) News, suffered injuries recently when his auto 


mobile was struck by a truck near Trainer, Pa 


@ Robert E Mulvey, who spent 17 years in various 
capacities in the photographic field before joining the 
Pako Corporation Minneapolis, some months ago, has 
been appointed their representative in the southeastern 
states. He will work with Pako distributors and salesmen 
in connection with their sales and service activities, his 


headquarters being in Atlanta 


MH Otto A. Mercer, long a photographer in Alma, Ga 
died on August 24 in hospital in Thomasville, Ga 
after a short illness. He was 54 and for some years 


had also acted as postmaster at nearby Patterson, Ga 


B On August 20 Burnie Batchelor of the Raleigh (N.C.) 
Times photographic staff was married to Miss Jerry 
Staton of Scotland Neck, N. C. On August 19 Lawrence 
Wofford, chief photographer for the Raleigh News 
Observer, married Miss Doris Batchelor at her home in 
Nashville, N. C. We don’t know whether the Batchelors 
are related but at least neither of them are bachelors 


any longer. 


MM Martin A. Grady, better known to his friends through 
the country as “Mose” Grady, who moved to Seattle 
in the early 1920's and opened what became the 
leading portrait studio there until his retirement in 


1939, died in hospital in Sacramento on July 12 


we John W. Parish, who had been actively engaged in 
photography for 65 of his 79 years, most of that time 
in Hillsboro, Texas, died at his home there on Septem 
ber 9 


@ if the hotel managers in your city have an organiza 
tion, and almost certainly they have, it might be well 
to get in touch with it. Recently a photographic crew 
invaded Seattle, making exposures and collecting in 
advance, but failing to deliver. They checked out of 
their hotel rooms before defrauded housewives suc 
ceeded in locating them but when word reached the 
hotel group, they discovered the crew had moved to 
Portland, Ore., notified the hotel managers there and 
as a result all the Seattle residents got their money 


back 


@ jomes D. Panfield, 63, who left Boston 30 years ago 
to establish himself in New Orleans where he became 
one of that city’s leading portraitists died on Sep 
tember 11 n hospital in Jackson, Miss while there 
on what he had intended would be a short visit with 
his married daughter. His studio is on the market 
because Mrs. Panfield does not plan to con 


business 








Have an umbrella 
you and what have 
a_ useless, limp 
black cloth 


Forget to suggest 


Cloth and what do 


get? Highly peris 


expensive prints 
Ple € 3iwoy 
H ton Phot 


THE HOLLISTON MILLS, 
NORWOOD, MASS. 
PHILADELPHIA 


NEW YORK 


blow apart on 


you got? Just 


hunk of sodden 


Holliston Photo 
your customers 


hable fragile 





INC. 


CHICAGO 
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The market research department of the Eastman Kodak Company reported 
recently, aS a result of\its work over a period of two years, that 26 million 
families in this country take still pictures, that three out of five cam- 
eras owned are used regularly, that 90% of them are of the box or folding 
type and that for most such cameras women buy the film. That on the other 
hand men buy film for 75% of the more advanced types of cameras. No doubt 
those die-hards who still believe in the much-vaunted Superiority of the 
male human will point with Some pride to that last statement! 





The latest entry in the 2ra field is, in a way, a throw-back to the 
first Kodak of 50-odd years ag Tha some readers may Still remember, was 
bought loaded with film and hi: > returned to the factory for unloading 
and processing. >omes now the ore camera, selling for $1.98 loaded with 
a 12-exposure roll. When the usér has snapped his 12 shots he slips a dollar 
bill into a slot in the camera and mails it to the factory which, in due 
course, sends him 12 negatives, 12 enlargements and another camera with a 
new roll all sealed in. 





Portrait photography at least, as I See the picture ahead, is 
another boom. It is distressing that war, with its consequent unha 
and misery for many, Should be the cause, but a boom is surely comi 
few months there will be at least 3,000,000 persons in the armed 
and probably more. That's small Gompared to the figure in World Wa 
it's nearly three-fourths of the total in the service during World 
what a demand for portraiture resulted from that! Accompanying 
will, of course, be many shortages of materials and -quipment. It wo. 
wise to replace worn equipment--cameras,\lights, tripod darkroom es 
tials--as soon as possible; to buy new le >S now if you k 


Nn 
k 


: ou have been pianning 


any such purchases. The coming stringency will be with us for a very long 


i- 
time unless some miracle occurs behind the iron curtain. Those who remember 
what happened in the photoflash lamp market--and it wasn't so lon 
that--will do well to buy Speedlight e juipment now, and with it 
} 


set or two of flashtubes. Better give some. serious thought 
for these purposes a sufficient sum fron his coming holiday 
profits. Abo Six months from Ww ) ll be glad you di 


you a1da. 





ays glad to chert hotographs for 1e vritical Analy 
ges, e her portraits or comme ial shot: POPrtxrs must be accomp 
by rele: ‘rom the } é 
tures, i : 
permissi 
teriors. 
diagrams need not 
paper just so the } m : 1e¢ 
promptly acknowledged and if occasionally happens, 
they are returned 


ommercia 


can 
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DORIS PINNEY 
By Andrew Harding 








DORIS PINNEY learned about photography by posing for photographers. She 
acquired her first camera, an inexpensive 35mm job, shortly after she beca 


mother. Her husband, well known magazine and travel photographer R« 


ne @ 


€ Pinney 


gave it to her. With it he gave her a suggestion, ‘“‘Why not photograph the baby 
for practice?’ Roy, of course, seldom had time to photograph his own child. Certainly 
not as often as a baby deserves to be photographed. 


Roy was astonished when he saw the first roll of negatives that Doris had taken 
There wasn’t a ‘“‘snapshot’’ among them! Instinctively Doris had absorbed the 
technique and approach that distinguishes magazine photography from other fields 
of photographic endeavor. She soon realized that the miniature camera and film 


that she was using had both its limitations and advantages. So she borrowed Roy’s 
dearly beloved Rolleiflex and compared the pictures she made with the twin lens 


reflex to the pictures she had made with the 35mm camera. The comparison proved 


that the larger film was better for her purposes. And her purposes haven’t changed 





since she first held a camera in her hands 


although she soon graduated to a view 


camera and speedlight. 


She began by photographing her 


own 
baby; baby 
portraiture. Her success can be measured by 


and she still specializes in 
the fact that she sold a magazine cover and 
two pictures for national advertisements 
within the first three weeks after she turned 
professional photographer. Parents’ Magazine 
and Baby Talk buy ‘Photographs by Doris 
Pinney’’ regularly. Good Housekeeping and 
Gerber’s Baby Foods are customers; Graflex 
used one of her baby pictures to illustrate 
an advertisement for 


Graphic 


their new Century 

Doris’ favorites among the cameras she 
uses are the Rolleiflex and a 4x5 Graflex 
The Rollei action, easy to 
transport and versatile — but it does cause 
a certain amount 


is wonderful for 


of distortion because of 
the short focal length of its lens. Mrs. Pinney 
avoids using it when a child is being photo 
graphed with an adult. The child can usually 


stand a little distortion but few grown-ups can 


29 


“Most babies,’’ said Doris have tiny little 


button noses anyway. But | do watch carefully 
when working close up to see that the shape 
of the 


head doesn’t 


When Graflex, Mrs 
has no trouble with either 


become distorted.’ 


using her Pinney 
babies or grown 


“Of course 


to watch the 


ups, working close or far away 


she explained, ‘| have back 


ground when using any camera.” There is a 








f 


painted cloud background in color that Doris 
sometimes uses. With the Rollei the clouds 
and sky look unreal because of the sharpness 


of the over-all focu With the Graflex, on 


the other hand, she finds that clouds 


sky appear more natural because of 


softening of the outlines resulting from 


use of a longer focus lens 
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oris has acquired a thorough 


knowledge of lighting, and enjoys exper 


menting with unusual lighting set ups sne 


limits herself to a simple basic lighting system 


for her professional baby portraits. ‘‘The most 


important thing 
said firmly. To 
in her studio 

position before 


picture taken 


s not to tire the 


insure that it 


wont 


ris has all her 


baby! 


lights set 


the baby arrives to have 


(Tur 


Page 


sne 


£ 


2) 


happen 


in 


18 





PHOTOGRAPHS BY DORIS PINNEY 














The light on the face is too flat while that on 
the hair is too strong with the result that the highest 
lights in the photograph are the two hot spots on the 
hair. This critic thinks he knows what the photographer 
was trying to create in this print and that the failure 
was due to using the floodlight in front much too close 
to the camera. Consequently this light destroyed the 
roundness and modeling which had already been built 
up by the flood at the right. Here also we have a case 
where the main light is too low, whereas properly the 
strongest light should strike the highest point of the 
cheek and then drop down to create the necessary 
roundness. The light being too low, the effect has been 
to flatten out the planes of the face. Note, too, the 
mottled appearance of the cheek which, so far as we 
can judge, is caused by shadows thrown on the cheek 
by the hair, being the fault of the overly strong spot 
light. This mottling gives the face an unhealthy appear 
ance and helps to flatten out the cheek 


The hair above the forehead is too strongly lit 
and emphasizes by contrast, the fact that the forehead 
completely lacks separation from the background. A 
very poor attempt has been made at retouching the 
hair on that side of the face while on the other hand 
the retoucher completely overlooked a tendril of hair 
which looks like a white line running out at an angle 
from the nose This should definitely have been 


removed 


There are numerous other problems and the best 
solution would have been to have the subject throw 
her head back and turn her face more toward the 
camera. Then, with more of a smile or with the lips 
just touching each other, and the eyes looking up, new 
life and zest would have been added to the picture 

DATA: This would also have foreshortened the nose which, 
though well shaped and modeled, is too prominent 
TWO PHOTOFLOODS in reflectors, a Sun-Spot on the 
For a pose of this type the cropping and composition 


hair and a spot on the background were used to 


are good. The negative seems to be well timed but 
luminate this portrait The exposure was one-tenth 


a bit under-developed. The print is both wel! timed 
second at F 11 on Super Panchro Press Type B film 


and developed 
developed for six minutes in DK-50, one-to-one, at 68 
The reproduction is from a_ projection on Indiatone 
developed for three minutes in D-52, one-to-two, and 


lenium toned for five minutes 





CRITICISM: 


WE are inclined to think that this young lady has 


great dea more charm and personality than would 
ippear from this photograph As ao portrait it lacks 
fire or spark. The expression is too solemn to begin 
with and incorrect ahting has helped to di the whole 


effect 











This photograph by Mr. Bagby 
was taken for Woolknit Asso- 
ciates. All others accompanying 
this article were made for J. R. 
McMullen Co., Inc. 
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BAGBY SHOOTS COLOR 


By Harry Berling 


TEN COUNTRIES, ten weeks 


gd coior fr 
3 yr | 


When Mr. Bagby took off by plane he had 
flash bulbs and a tripod. He didn’t 


hotographs! That‘s the record Robert 


Bagby made on atrip! 


x camera 

at equipment. After he spent 
baggage tolls alone,) he returned 
The steamship line bought a hundred 


thirty, and he still has four hundred 
American travels. The trip has already 
+ hea 


fine satisfaction of knowing tha 
1e wanted to stay, and photographed 
he ple 


who finances himself, shoots what he | 














wer 9, 








ROBERT 





he publisher was afraid that the contract for 
a book about the rubber industry with stereo 
scopic illustrations might be cancelled because 
U.S.A. He 


of economic conditions in the 


hustled Robert Bagby off to England before 


he could even have his film packed for 


tropical weather conditions 


After other successful 


cture file 


While 


some 


Bagby started a stock p 


photographs he had taken 


New Zealand two 


j Ti j 
broke his eq ine place 


graphing was so far fron 
before he 


hours elapsed 


attention. The mishap, wh 








difficult until a couple of months ago, made 


Bagby decide to sell his studio and specialize 
in travel photography. Under similar condi 
tions most photographers would stay in the 
studio and sell travel short. He also does some 
fashion photography, but only on location 
When it comes to travel photography 
Mr. Bagby has organized his equipment and 
working methods so thoroughly that a descrip 
tion of his system might serve as a blue print 
ther planning 


Bagby 
the Royal 


( photographers who are 
either for pleasure or profit. Mr 
Fellow of 
He 


exotic 


alist, and a 


Society enjoys beautiful 


referably in foreign lands 








“Human interest goes hand in hand with 


pictorials,,” he said, “especially when you 
are photographing the natives of a country 
in their colorful and unusual costumes.” 

He didn’t say that he was a perfectionist 
Mrs. Bagby gave him away by telling about 
his experience in photographing a little red 
wasnt 


house in New Hampshire. The house 


striking from an architectural viewpoint, and 
it had no historical associations, but it was a 
charming red house. It was placed near a 
dirt road with fine trees bordering it, and 
a little hill obscured part of the foundation 
For three days the light wasn’t exactly right 


Mr. Bagby refused to leave New Hampshire 


SASS 
SS 


SK 
~@ 


wy 
eh, 


without a properly lighted color photograpt 


of the little red house. Finally, he 


6:30 A. M 


morning, and took the picture. An hour later 


reached 


the house at one enchanted 


the light had changed. Had he been unwilling 


to sacrifice his sleep, he would have failed 


to get the picture 


The right lighting conditions are impor 


tant to Robert Bagby. He drove more than 


eight hundred miles back and forth betweer 
Fredericksburg and Charlottesville, Virginia 


in order to make a single photograph. He 


grew sick of the road, but the weather 
continued to be unpleasant and Bagby con 


tinued to demand perfection. For nine of the 





twelve days he spent there it rain 


Jres he made on the three fine dave pa 


the trip, however 


In order : right lighting 
tions he suall ‘ out at 
morning. By r »“s ready for 


the light sat 


chance that M fail to 


Picture. He uses On exposure mete 


every photograr; en 
shots. First he « 

and stop ind 

snoots one 

reading 


exposures 


e 


brackets 


hotograph by 


On his trip throual 


used } n er with certain 


had learned from earlier exper 


altitudes in high altitudes 
count your meter reading 
for snow,’ said Mr Bag! 
exposures for color 

usually right.’’ Wij 

aititudes, he has found that 
sly under-timed. With 


four are usable 


and shoot 








aeeeceumecones, 
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Linhof that has many special features. Accord 
ing to Mrs. Bagby, “It has everything but hot 
and cold running water.’ The Linhof has an 
extra tripod socket, and one side was made 
to order so he can use the front swings for 


certain adjustments on architectural 
graphs. The tripod, which goes everywhere 
that Bagby goes, was sent to him from Paris; 
and it's the neatest, most versatile portable 


tripod that Mr. Bagby has yet found. 


photo 


While Robert Bagby is definitely equip 
conscious, he is far 
gadgeteer. 


ment from being a 


He works constantly to devise 
ways to make his equipment more versatile 


more compact, and more efficient. The lens 


ROBERT BAGBY 


case he had made is a typical example. In a 
black leather case, which locks securely and 
has a strong handle on top, there are many 
velvet lined compartments of different sizes 
The first Dagor 


combination of two 


holds a 35" Goerz 
Next 


22cm Carl Zeiss Protar lenses 


wide 


angle there's a 
approximately 


gee 


5 focal combined. The third 


100mm _ wide 


Xenar F/4.5 is 


combination of two Carl Zeis 


length when 


holds a field 
Kodak Ektar. A 6” 
the fourth. A 
29cm 


length 


compartment 
Schneider 
Protars gives a combined 612" focal 
35cm Zeiss 


approximately an 8 ens. A 4] and 


Two Protars combine to 


make 


Turn to Page 
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DATA: 


FOUR 500-WATT photofioods in reflectors were used 
to illuminate this intimate cocktail lounge. The 
exposure was four seconds at F/11 on Super 
Panchro Press Type 8B film. The negative was 
developed by inspection in DK-50, one-to-one 
Reproduction is from a projection on Platino G-2, 
developed in D-72, one-to-two. The finished print 
was treated with Kodak Print Lustre 
Again, the hard shadows thrown on 
furniture are distracting and we doubt ve 


the actual lighting of the room, as planned by 


“RI | -1SM ator, shows any such effect. Th spacing and arrangement 
( | ( ° 
4 ' 


of the furniture could have been greatly improved without 
interfering with the view of the bar ’ » lower corner 
WHEN a decorator plans a room such as the one 


of the rint appears a hair 
shown here, the lighting is one of his first consid P F 


» »~ f he tion no 
excuse for their ositions asmuc 
erations. The first thought that comes to our mind P 


arts of groups, each group incl 
upon looking at this print is that it has not been P F 


furniture seems to have been crowded 
rendered in a manner which would be satisfactory 


filling that side of the room to overflow 
to either decorator or architect. Surely neither would 
the right practically empty ° one 
be pleased with the many shadows and hard bright 


table almost jammed 
spots, especially the highlight resulting from the . 


a job like th m 
flood on the left which overlights the settee at the ! : 


when necessary 
left, throws too much shadow from the leather cov 


good composition 
ered extension of the wall and causes a glare on the P 


customer; then 
wall itself which is all the more prominent because 


ture con eas be 
of the sharp edge of the shadow beside it. All J 


odds are ten to one tt 
these highlights on that side of the print carry the 


the more leasing 
eye right out of the picture. A softer or more dif oor 


. the customer and 


fused light here would have given a more pleasing 


hotographer 
result; in fact softer lights would have produced a P grap 


more pleasing result ove all The glassware on 
behind it is completely washec 

tractingly unpleasant highlight ) } € In aeneral 

the lighting was too harsh and oO muct nination was 

focussed on the bar 1d back we ’ C } spread 

ee . - over the room. One de of the expen t nirror 1s 

oiceursameecmmnmiame cies . lost in reflections, apparently from the flood directed 

~ Salen ee against the opposite wa While more exposure and less 

yy development might have helped we doubt if the improper 

é> lighting could have been corrected. The whole effect is 

— ‘ spotty. Yet the general quality of the nt good and 

AD on the lens work satisfactory, verticals bein correct and the 


y 
\ print sharp from corner to corner Jniess vecessary 


{ \ to show the piano in the other part of 


about trimming the left side just about 


| the leather wall projection’? 
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PHOTOGRAPHER TURNS YACHTSMAN 
BY CHARLES SMITH 


ANY COMMERCIAL photographer will agree that the 
problems which arise in his profession are about as 
varied and annoying as workers in any other calling 
might dream of having. Of course he will also agree 
his solutions to these problems are also often in 
jenious if at times they are freakish. | doubt that fel 
ow photographers will run into the same set of prob 
t | had recently, but the way | worked mine out 
nay be of value to them in similar situations 


My work is almost entirely industrial and adver 

gnments out of doors. The fall before last 

the weather closing in on me at Washington, 
and entirely too many days were spent drinking 
offee and looking at the overcast sky. | made lengthy 
field trips into the Carolinas until they too surrendered 
to Old Man Winter. Then it was Florida and Georgia 

that meant a drive of 1,100 miles to the sunshine 
Above: The Travelon en route. Below left. The 
galley on the Travelon when the mate Mrs, 
Smith is mixing a cake, with the “little skipper” 
looking on. Below right: The galley when Mr. Smith 
is using everything but the kitchen stove or 


making enlargements 





many stops on the way and conducting business through 


WATCH FOR THESE 


my studio office in Washington. At no time did the 


IN COMING ISSUES floating laboratory fail to deliver as well as my work 


Beidler-Viken, Inc | room in D. C., on terra firma. 


George Crespin Any photographer who needs to finish his work 
Patent A tanks away from his studio can readily do so with three cases 
Alfred Cheney Johnston of equipment. One contains the bottles of solutions for 
Kaufmann & Fabry’s Murals finishing; another can handle the enlarger and small 
CC. Masnk intent equipment; the third the dryer. Of course we don’t 


Clarence John Laughlin have to do printing more than once or twice a week, 
' , ? 

Willinin’ Adortensen but it is not unusual to knock out 100 or so prints in 
Edward Weston and many others one session and the time and energy consumed are 
about the same as in our permanent laboratory. Our 
lockers could be set up in the average apartment, hotel 
and another drive back before | could develop and ; 
room, cabin or trailer just as readily as on the boat 

inspect my negatives. It did keep the pot boiling, and 
p y negative ' eep P = and in many ways might be better as they allow more 

| was able to serve my customers the ear around 
y ” Y space. Such finishing arrangements may often be of 

with clean crisp work, but if involved too much driving 
value to the photographer who has to accept large 


and other aste of time. Yet | didn’t feel quite ready 
“ — ‘ . : = — Y assignments away from the studio and if contact prints 


to open another laboratory farther south are all that is needed the equipment would be even 
The solution for the past season was the 36 simpler 
yacht Travelon, fitted for handling all finishing. Its 
personal accommodations are also much more satis 
factory than the usual run of hotels. In fitting out we 
ran into the problem which often” arises with the 
photographer who occasionally needs to do finishing 
away from his darkroom. The majority of my work is 
standardized on 4x5 negatives and 8x10 glossy prints 
The negative handling was not too difficult. | had always 
used a changing bag on field trips and now it took 
on the duty of loading film into stainless steel daylight 
developing tanks in addition to loading holders 
A wooden case containing six half gallon bottles 
was chiseled from a friendly druggist and serves as 
a satisfactory container for chemical solutions for both 
film and paper. Chemicals are stocked in metal con 
tainers ready mixed 
Printing presented a bit more of a problem. A 


4x5 enlarger occupies a certain amount of space and : : 
Offshore assignments such as this (made for Cater 


pillor Tractor), showing a net being dumped on a 
shrimp trawler, are “right up the Travelon‘s alley.” 
Of course Mr. Smith also has many shore pictures 
to make, for example this one for General Motors 
the enlarger, three rubber trays, 8x10 easel, safelight Chevrolet Division 


there is no way to compress it and still have it 
mediately available. We built a locker, using the base 
of the enlarger as the bottom, and sawed the base 


down to the minimum that would allow space to house 


and stock of paper 

The locker doors swing open and the enlarger 
swings out. The safelight is already secured to the 
inside of one of the doors. The easel is put in place 
three trays are filled and the printing room is in 
operation 

Our dock pli »s us 110-volt electricity and 
city water pressure in the galley sink when we make 
o port. If a boat passes and its wash sets us rocking 

a printing se on there is no harm done 

because enlarger and easel both rock together 

Prints are washed in a small washer in the galley 
ink and dried on a rotary type electric dryer which 
stows convenientiy in a locker n the wheelhouse and 
doubles as a comfortable seat the rest of the time 

The entire fa was spent » this boat handling 


assignments from Washinaton, D. C to Florida, making 
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COURTESY PAT CANDIDC 


THE NEW COMPETITION 


70mm PORTRAITS OF CHILDREN 


A Series of Six Articles 
By Wenzel J. Schubert 
II] Operation 


IN PREVIOUS articles the belief was expressed that the itself, excepting for 


an occasional glance at the ground 


70mm camera equipment lately becoming available has glass when a larger or smaller than 


oaveraqe subject 


opened new fields for portraiture. This market and the comes in. Thus at long las 1e camera is fully auto 


cameras have been discussed. We turn now to studio matic, the operator can concentrate h 


; entire atter 


set-up and operation tion upon his subject, and the only limit to th 


e volume 
Any of the cameras described can be tied in a single operator can turn out is his speed of po 
excellently with the method of child portraiture (first or the promotion department's ability to provide 
successfully introduced by the Susan chain on the sitters. The sense of freedom this arrangement give 
Pacific Coast) in which a small motion picture screen Operator must be experienced to be appreciated 
some mechanical toy, or other means is used to arouse In the case of the manually operated unit 


and to hold the child's interest and attention. Mickey camera must, of course be kept outside, and 


Mouse, or Donald Duck, or whatever, puts the child photographer must position himself 


where he can 
at ease, banishes self-consciousness, arouses his interest obtrusively advance the film after each exposure 
and brings out those animated and wholly unselfcon At this point arises the question of image = 
scious expressions so desired by parents Some mass production studios insist that the opera 


ne Tuy automatic camera unif can e conceailec or 1ali get every head exac same size 
The fully t t t b led t h jet tly 
behind a wall or screen, if desired, and the focus set properly to fill the projectior 


upon the sitter’s chair. It can then be left to shift for by relative 


y untroined heip 
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Marks the ground-glass, 
finder, 


word or 


provided on 
the 


ore 


and must move the 
back 
trained operator 


and 


ope ator 


for each sitting. The theory 


is really needed in 


one 


tion team that he is best used 


If the heads are not of uniform size, then 


must be used, together with 


semi-skilled. This 


focus enlarger 


who is at least is, of 


a problem for large mass production 


consideration time for individual 


When 
is commonly called today 


may save 


all is said and done, 


as it speedlight 


satisfactory for the portraiture of childre 


of replacing photoflash lamps 


and 


and bother 


prohibitive, the movement-blurs and 


misses occasioned by the use of the usual 


and 


of 


large lens apertures run nto money 


time 


Numerous makes of speedliaghts that 


lamps operating from a single power pc 


available The duration of the 


1/5,000th second. Th w top all motior 


ng the difficulty of catching those 


expression is top and the child 


Instead, the child Ti Juirm, wriag 


the operator 


while 


The 


his content 


heart's 


fleeting expressior flashes dor 


camera 


ot the 


course, pr 
studios 
workers 


discharge 


or in the 
for 
s that only 
the produc 
camera 
Qa variabl 
an operator 


marily 


too 
flash 
is the mo 


The co 


n 
is of course 
out-of-focs 
tudio ght 
n the cour 
he 


Ick 


flash $s uU 


but its 


or 


+ 


+ 


the child’s enjoyment; they are too brief to be blinding 


also permits sufficient stopping down 


need 


with a 6% 


Speedlight 


to eliminate the for watching focus constantly 


focussed at ay 5 


(the 


tens 
F/22 
for 


For example 


the diaphragm at usual working 


field 
15 
both 


and with 


most critical enlarge 


18 
the 


the of 
be 


Thus 


depth 


aperture 


ment sharpness will to Experience shows 


that th is plenty movement-biur-spoils 


and the out-of-focus misses are eliminated 


Perhaps we should mention here that speedlight 


ndividuality all its own. For instance, the writer 


Also it 


has ar 


soft rather penetratina 
black 


ight) 


finds it pleasantly 


! 3S yt Geta! 1 ch S 1c sn een 
{it digs out deta n backgrounds that t 


by other types of and its negative reget 


than 
St 


unvarying 


usual development to acquire norma 


onaer 
of speed 


Th 


another great advantage 


uniformity of its negatives 


printing, where, once the best 


been determined an automat 


and a whole roll of hundreds of 


nted by unskilled help as fast as the paper 


the negative advance 


thi uniformity is that 


operator will fire a 


pack has had its eight or 


he will get 


been built up 


EXPOSE TO MATCH YOUR PAPERS 


BY JACK ARCHIBALD 
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SCENE BRIGHTNESS CHART 
paper grade at right 


Once the scene brightness (ratic shadow) range is known 


then determine gamma figure at top suggested that this chart be 


and hung in a convenient 


graopher you won't 


one.) The brightnes 


ing of the deepest 


preserved. Keep this 


the brightest 


Subtract 


highlight 


the first 


will get the briqhtness r 


Second, make your e€ 


exactly half-way bet 


Mark the 
n the 


ce when film 


If a standard 
gamma chart will 


This 


the 


be 


facturer most 


must be to proper 


using the chart 


necessary to develop 


gamma to assure good 


It should be noted 


onsidered merely as a 


formula since there st 


own method of workin 


handling of the meter, t 


racy of development 





look 
range is 
shadow 
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This system takes much of the guesswork out of has established his working procedure, consistent re 


producing quality negatives of those difficult outdoor sults will always be obtained, a matter of importance 


scenes and the careful worker will find that once he throughout the studio’s operation 


SELLING DIRECT COLOR 


SALES PSYCHOLOGY IS THE ANSWER 


By J. F. Burroughs 


LET'S FACE IT. Direct color photography is expensive courteously greeted and made to feel important 
Costs to the photographer can range from three to Engagement rings? They have the best. Did you want 
eight times those of black-and-white work depending one in a modern setting? What size diamond did you 
on print size number of prints ordered and the color have in mind? (Notice they do not say How much d 
process used. But comparatively high prices are no you want to spend?) Won't you please 


sit down? 
reason to shy away from color photography Then and pay close attention here watch the 

Look at the comparable situation in terms of salesman place a small black velvet pad on the counter 
automobiles. To be sure, the volume business in auto in front of you. The rings will be placed one, two or 
mobiles is in Ford, Chevrolet, and Plymouth class. How at the most, three at a time on this pad and under 
ever, what about the dealers who are handling Cadillacs, illuminaiion conditions which bring out al possible 
Lincolns, and Packards? Are they making any money brilliance from the stones 


You know they are or they wouldn't be in business Here, in this jewelry store, you are being sold 


long! A city of moderate size has both classes of quality merchandise at a high price leve When the 


automobile agencies simply because the market can salesman quotes you a price of several hundred dollars 


support them. In other words, there are enough peo you are not surprised. His very manner and his selling 
ple who can afford to buy the best class of any kind technique have carefully conditioned you to expect a 
of merchandise in any medium size city if that mer high price from the moment you entered the store 


chandise is made available to them and if they can Now, let’s apply this to your own portrait selling 


be induced to buy it methods. Are you selling pictures to your customers 
As Hillary Bailey, Hon.M.Photog., so aptly pointed with a glass-quality technique or diamond-quality tech 


recent article in THE PROFESSIONAL, the fact nique? With portraits in natural color, only the latter 


have a better mousetrap is not enough by of these two selling techniques will be succ 

have people beat a path to your door. The let us look again at the basic problem 
that portraits in color have to be sold. And color. If color materials are expensive and color print 
polished selling technique at that! take long to make, the selling price should be propor 
us suppose that you are a successful photo tionately high. The percentage of profit should be at 
grapher dealing in black-and-white work exclusively least as high or higher than that of black-and-white 
us also suppose that you would like to expand work, depending on the volume of business. It will not 


your activities nto the field of color to increase your work, in the qreat majority of case to take les per 


profits and prestige. In terms of the analogy above centage profit from color: any business which doe 


you have been selling low-price cars successfully and this is bound to fail sooner or later. Accordinaly, the 


10w you would like so sell an occasional top-price car problem is reduced to one factor how to get people 
to boost your total income to pay a sufficiently high price for a color photograph 
The truth of the matter which must be grasped One way to help do this is to talk only in term 
utset is t different selling techniques are of large print sizes. The time required to produce 
required for low, medium and top quality merchandise given amount of 5x7 Dye Transfer print ; approx 
whether one s dealing in photograph ewelry, auto mately the same for making 14x17 Dye Transfer prints 


mobiles, or what have you since the overhead is about constant but your profits 


If you need a practical demonstration of these zoom upward with large prints, the logic here is site 


extremes in selling technique, take a few minutes from obvious 


your lunch hour to make the following test. Pretend A direct color portrait is not something to be hasty 


you want to buy an engagement type r First try about. The customer must be aqradually conditioned to 
the ten-cent store. The salesgirl w wave an indiffer the fact that a portrait in natural color both very 
ent hand over a « sing array of cheap rings indicat desirable and somewhat expensive. It isn’t done 

ng you are to 1a ur choice There no selling a whirlwind, high pressure sales talk n five minute 


technique; the Ic < t unnece: It takes time. Under tasteful reception room conditions 


Now step n © th ewelry r u ore and with ideal illumination, a custome 
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superb samples of color portraits that you have made 
previously. What is the intended purpose of this color 
portrait he wishes to have made? Where will it be 
displayed? Arrange a suitable date to come to his home 
to see the spot reserved for the portrait. Carry a note 


book and make notations of the colors of the room 


interior. After all, you should explain, we want to be 
sure that the colors in the portrait and the frame itself 
furnishings. With that sen 
sold the 


expensive frame, even though he doesn’t realize it as 


harmonize with the room’s 


tence alone you have already customer an 

yet! 

Examine the wardrobe possibilities 
would best 


Which suit or 


dress go with the furnishings where the 


finished portrait is to be hung? Color schemes cannot 


be preconceived. The color scheme is usually based on 


the subject's costume. Neither the costume, the acces 


sories or the backgrounds should be distracting because 


of contrasting bright colors or conspicuous patterns 


You might remark to the customer on the importance 


of using backgrounds that harmonize with the dominant 


costume color or that it would be clever to choose 


accessories complementary to the key color as inter 


esting accent 
“The 


scheme 


areas. 
English portrait used a 


Master 


painter Lawrence 


color similar to this in his painting of 


Lambton,” you might add. “And the principles of color 
harmony are the same in portrait painting as they are 
in portraiture by color photography. 

The association of a chrefully executed painting 
and the 
been established. This association should be frequently 
lf a 


portrait you are planning to take has thus 


reinforced. certain color combination of rich red 


brown was used in Master Lambton, and if you plan 


to use a similar color scheme, the intimation is strong 


that your color photograph will also be a successful 


work of quality. But in any event, be truthful and do 


not overdo this somewhat obvious aspect of the pro 


gram. If, however, you make a statement such as this 


particular example, be sure that the painter you men 


tion did use a similar color scheme 


With an exposure meter note the amount and type 
of illumination present where the portrait will be hung 
Why? Explain that this will 


help you in printing the 


portrait, whether it will look best printed normally or 


a trifle one way or the other to compensate for the 


existing illumination. Fantastic? Not at all! By this time 
your customer is well along in the conditioning process 
and knows he is getting something extremely special 


The next step, if you feel it is necessary s to 


arrange a preliminary 


black-and-white film 


sitting. This time you will use 


to decide on pose, expression 


and lighting. Remember, these proofs will probably not 


help you to decide how the final color portrait will be 


made. You, with your photographer's eye, probably 


knew how to pose and light this or any other customer 


in five minutes time. But how much could you have 


charged for a sitting made in five minutes? Hmm? 


Finally the grand moment is at hand. The customer 


comes in, but not simply “to have his picture taken 


The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











SIMPLIFYING THERMOMETER READINGS 
BY KENT BELLAH, SAINT JO, TEXAS 


A stirring-rod thermometer can be made easier to 


quickly, when working in dim light if, using a ma 


piece of cloth 


stick 


emery around a heavy wire or thir 
you grind a small spot at the most used temper 
ature. Apply black or red enamel to the ground spot 
Another way is to grind and mark similar spots at 66 
and 70 When the reading is between those spots the 


temperature will be satisfactory for most solutions 


He iS 
and lighting 


there to be portrayed in natural colors in 


which he knows is flattering to h 


is confident in your photographic ability. But, most 


important, he knows that he is buying quality and he 


doesn’t mind paying a good price for it 
Make-up? Probably not on a man who usually 


not wish to subject himself to the embarassment of 


make-up, However, with a woman, make-up can be a 


tremendously important psychological conditioning fa 


tor. Many women love to be fussed over by a profes 


sional make-up artist. (Note the term artist.) In add 


tion make-up judiciously applied wil usually save 


considerable retouching time 


The selling of color photography continue 


through the sitting and through the delivery of the fir 


ished, framed pictures. Possibly it may be better to 


deliver the portrait than to have the f 


customer call for it 


Keep in mind the importance of the presentation 


thrust the picture at him suddenly or to tie t 


a piece of string and brown wrapping poper 


all of your previous efforts. In the first place 


presentation takes place in your reception room 


should be 


there 


no pictures of other customers nearby. No 


bright colored objects of any sort should be left lying 


about. Nothing should compete with your masterpiece 


for the customers attention 


The illumination under which you show the 


trait should be of the correct color and intensity. Re 


member that any color print has a certain balance by 


yellowish tungsten light 


by bluish 


another quite different balance 


fluorescent light. Large white mat bords 


have a tendency to desaturate print colors and to 


attention to any off-balance neutral or paste 


the print. Leave no doubt in the customer's mr 


you think the portrait 1e s ou have ever made 


Say Isn't t lovely the moment the portrait 


Profe 


Photographer 








as if you are Graflarger back out 


unveiled. Don’t say it like a question 


it is lovely or not. Say it with fit with Aristo cold 


rot quite sure whether 
lowering voice inflections; say it convincingly light source 
Then when it has come time to wrap it up, use 
di guished black wrapping paper one which 
obviously designed for your distinctive portraiture 
tasteful, thin gold ribbor 


the package with a 


The 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors 
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EF x10 WHAT WELL-KNOWN 
MASTER PHOTOGRAPHERS SAY: 


“| wouldn't operate a studio without 
one.” 


Arthur P. Summers, M/ Photographer 
Springfield, Mo 


“It sure is a honey.” 


Mel Thurman, M/ Photographer 
Abilene, Texas 


“With it | can retouch, without it, | 
cannot 
Sam Fausett, M/Photographer 
Conway, Arkansas 


NEW 


COAL A coe ONLY ADAMS GIVES YOU 
‘yan a'h') ae ALL THESE PLUS FEATURES: 


FINGERTIPS 


Savings —and 
greater profits can 
be yours with the 
original Electronic 
Retouching Ma- 
chine. The Adams 
Retouching Ma- 
chine is an entirely 
different precision 
instrument repre- 
senting the only 
REAL advancement 
in retouching. 


fect s 


» 


retain 


Etchin 


List Price 


$245 


FOB Denver 


» 


Turn retouching losses to profits! Investigate 


this profitable machine TODAY. Write for our 
“How to Retouch With the Adams 


pamphlet 
Retouching Machine.” 


Adams Retouching 


Smooth horizontal oscillating ac- 
tion producing a feather-touch ef- 


imilar to airbrush work—NO 


STIPPLE. 


NO VIBRATION felt in any part 
of the machine except the nega- 
tive carrier. 


FASTEST, smoothest retouching— 


s natural skin texture. 


g easily done with smooth, 


precise strokes. 


You pay for an Adams Re- 
touching Machine in lost 
time even though you never 
own one. 


Machine Co. 


737 LINCOLN ST., DENVER 3, COLO 


problem TO BREAK YOUR 


PRINT DRYING BOTTLENECK? 


Solution 


INSTALL THE NEW 


PAKO ECONOMY 


‘48’ DRYER 


1800 GLOSSY PRINTS PER HOUR, 
amateur size, or over 250 8" x 10°’s will 
break your print drying bottleneck. Seam- 
less SUPER-DRUM provides over 24300 
square inches of uninterrupted drying 
surface every 6'2 minutes at normal oper- 


ating temperature of 180° F. Available 


PAKO CORPORATION 


1010 LYNDALE AVE. 


SY 


in gas or electric heat. Heavy construc- 

tion provides better squeegee action 
Priced right I 

PAKO Econom 


to boost pro 


the 
designed 


nile right 
Dryer is 


ts at 


NO., MINNEAPOLIS 


iW, 





, STRIP PAPER DRYING 
Accessories available for 
converting Economy "48" Dryers to con 


ee 
/ 


tinveus drying of strip paper 
Get full details NOW! 


MINN. 








Wollensak’s latest New slide changer 


telephoto for cine the Selectron-Semimatic 
work the 3” F/2.5 


Raptar 
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Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base facilitates ease of handling 

eliminates top-heaviness no 
heavy cables on the floor. 


rhe triggering system is complete 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All Units use FT-403 G-E Flash 
tubes and 60-watt T-614 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
& Grier patents 








For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


YOUNGSTOWN 1, OHIO 














. re 
4A “ * 
Lhe most complete book ever 


written about hand retouching 


Includes: Tools and their uses; pencil and dye 
retouching; etching; corrective retouching; hand work 
on prints. Profusely illustrated; handsomely printed 
8x1034, 138 pages, fine cloth binding 


NEGATIVE AND PRI! 


RETOUCHING 


By Anne J. Anthony 


ORDER TODAY FROA 


$5.00 Postpaid CHARLES ABEL INCORPORATED 


, axton Bidg 
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Graflex 120 roll hold Latest model G 
er now comes in of Kalart Focuspot 
additional sizes 


2mpany announce availability of Mode G 
with Graflite battery case. Operates auto 
Kalart range finder 


throwing two beams of 
Beams merge as focussing knob turned 
and howing approximate center of 
ew finder unnecessary ! 

light. Many other model eady 


new portable, 


ovie or til amera 


tripod or stand. Called 

hinged to fold to i lengtt 
using all lights at full intensity 
two at ful ntensity. With plast 


Illustrated 


Portable, foldable 


lighting unit the 
Fold-A-Lite 


FR automatic 


ure timer 


Corp. offer ompletely self 


developing nachine 
field 

operate 

y con 

existing 


each tank nating 


Starting at feed-in end 
ecter R.P.M. to take 
Film may be stopped 


ove 


release 
without of 
Straight émm 
ombination lémm and 
aptional equipme 


de weight 


operate 


dgamatic movie film processor 











VERDITONE... 


Verditone is now being used by some of America’s 





largest photo mural houses. Unusual 


latitude in both exposure and development 


Photo Mural 


Enlargement 


now has new 


make Verditone ideal for photo mural work. Famous 
for rich sepia tones, Verditone is a 

Chlorobromide emulsion for making portraits 

by projection. Inquiries receive prompt 


attention. 


hhilborn 


PHOTO PAPER COMPANY =; 


Standard of 
Quality 











Pioneers in the manufacture of quality photo paper since 1885 


2911 First Avenue East e Cedar Rapids, Iowa 

















WEFT? 


Up-To-Date Professional Know-How Lively Ligh 


ON PORTRAITURE ON “STROBE” 


Lighting Whar It Will Do 
Posing What It Will Not Do 
Corrective Portraiture How It Works 
Retouching How To Use It 
Glamour Monochrome or Color 


$5.75 Make-Up Action! $4.00 


FRED ARCHER ON PORTRAITURE offers complete, “STROBE” THE LIVELY LIGHT places continu 
specific information on the best up-to-date practice ai emphasis on the practical usefulness of this amaz 
in modern portraiture. ing new light source and the opportunities it offers 
Mr. Archer does not merely provide a diagram which for making better photographs. It is a book of work 
directs that particular lights be placed at a given dis- ing methods, not a course in electr 

tance and direction from the subject. Such directions All applications to both black and 

are useless for they can produce a good lighting only thoroug The best techniq 

with one given set of lights and one subject j 2 

Instead Mr. Archer supplies specific, easily understood . iggering meth 
methods by means of which the photographer can jus other important aspec 
see for himself, when the lights he is using are cor- If you are considering the 
rectly placed for his subject, and the effect he desires ment this book will give all the infor 
The book covers much more than lighting, the section to decide for yourself if ‘Strobe 

on Corrective Portraiture, for example is worth the Tells what “Strobe” will do and will not do 
price of the book by itself. select equipment best suited to your needs 


ORDER DIRECT FROM US (SHIPPED POSTPAID) 


you want 
how t 


a cameea ceart 


a cawtea ceart 





ry 


519 Caxton Bldg. 


(Remittance must accompany order.) 


CHARLES ABEL INCORPORATED 


Cleveland 1 


5, Ohio 
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The B2 Bolsey editorial, for which we are grateful to Ted R Wylie, 
editor of the paper, is the result of the combined efforts 
of all the professional photographers iiere in Fayette 
ville. We are also taking advantage of the Coronet 
article in other ways showcards copies of the 
editorial, etc and have received Chamber of Com 
merce agreement, pending final board approval, to sign 
a display advertisement with us, the advertisement 
to call attention to the Coronet article. We thought you 
might care to pass this on in case photographers in 
other cities want to try and secure similar co operation 
ADVICE ON PROTECTION 

For some time past photographers in business 
in Fayetteville have been making an atte mpt to per 
suade the City Council to pass some sort of an ordi 
nance which will control fly-by-night photographic sales 
men who arrive here periodically and take out of town 
a good deal of money from Fayetteville residents 
According to the busine men whe have appeared 

B-Special Bol: several times before th ildermen, a number of these 
visitors are racketeer ’ blic where they 
can 

The Cour ha en f but so far 
nothing has been worked v t een deemed 

itisfactory 

Now along come ( t ¢ of Coronet 
magazine with a ] > WwW he activities 
of some groups ’ ays are 1g a tribute 
that runs into milli 

It lists a few ealing th people who 

beat you out of money 
Compare prices. Don’t be take n by pecial 
ne who clain he making you a 
advertising offer or ntroductor peci 
Don't be fooled by “frees offer Reputable 
Astro telephoto ns r ssmen don’t aive their merchandise or services 


35mm _ work any more ar > an afford to work without 


3. WE oir t, cal I Better Busir Bureau 

(in Fayetteville 1 amber of Comme 
The local photographer who thir a ought 
aw have a C hampior ’ Wood 


be a 


as f e a w 1e talking 


Bagby Shoots Color 


nation Ce Ze f i jive approx 


a com 


Arkansas Photographers Find Help 
in “Coronet” Magazine 


SENDING 


ns 


Vorthwest Arka 


who ops 
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Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors you want them 
use regular, economical MATTE finish—no Marshall’s Photo-Oil Colors are standard 
special process prints are necessary. with the country’s leading photographers 
Every print you make with Marshall’s and colorists. Backed by over 20 years of 
Photo-Oil Colors reflects your high standard scientific research, these colors assure clean, 
of workmanship. You can always remove’ clear tones of remarkable uniformity. See 
the color and start over again to attain the for yourself how truly simple it is to achieve 
finest professional touch. perfect hand-colored prints with Marshall's 
Marshall’s Photo-Oil Color process offers Photo-Oil Colors. Prove for yourself how 
you true-to-life, natural hues exactly where much added profit you make 


MARSHALL’S puoto-o1 cotors 


John G. Marshall Mfg. Co., Inc., Dept J-11,167 North 9th Street, Brooklyn 11, N. ¥ 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1} 





iis BRUNEAU ... 


of the Ownership, Management, etc., « the finest tripod buy 
THE PROFESSIONAL PHOTOGRAPHER STURDY ... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT 

from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION .... 
Lowers camera smooth- 
ly, safely. 

PAGE 6s 

weights less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR { 
COMPLETE INFORMATION b 


FOX PRODUCTS CO. 


4716 N. 18th Se. Philadelphia 41, Pa 
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Baby Shoes Preserved Forever 
IN SOLID METALS 


HMERE‘'S A NATURAL FOR THE STUDIO MANAGER 


designed for portroit 


EXTRA pro 0.00 per 


tudio 
orde 
work extra 
t or interfere 
ent salesman 
workmanshir 
ze frame 
Silver an 


ooking into 


Please 


THE ‘META 


BOX 2095 


for f free part ” 


SEALED’ CO. 


WICHITA, KANSAS 


write 


f 











he can use any focal length he desires simply by com 


bining one with another. He can create eight or ten 


different sized images without moving his camera 


an inch 


The camera is another important consideration in 


travel pictorials. Mr. Bagby believes that a travel photo 


grapher must be able to check his camera operation 


at any time by using the ground-glass. That why he 


prefers a Linhof, or the Jewel that he used for fifteen 


year to the more popular twin lens reflex type of 


camera 


He is equally consistent about his choice of film 


it's Ektachrome ali the way. The processing is always 


done by his according to methods that 
Bagby 


eized on Ektachrome delightedly when it first appeared 


own employees 


he has worked out and found satisfactory. Mr 


liked having his color film 


After 


because he never 


processed 


outside of the studio experimenting with Ekta 


hrome for a while, he worked out a developing process 


that took away many of the bugs from the then 


new 


film. He prolonged the first development, and shortened 


the color with colored 
red. But 


didnt 


development subjects other than 


when he wanted reds, he 


to build up the 


shorten the color development but 


deve 


prolonged 


both that and the first opment. Now that Ekta 


hrome even more accurate than Kodachrome on 


red subjects, Mr. Bagby continues to prolong the first 


development, but he still shortens the color develop 


ment 


a rule, Mr. Bagby sells only transparencies. He 


1 Dye Transfer or Carbro print made only if his 


lient prefer 3 print, or a deal of 


Bagby 


good retouching 


vecessary. Robert knows that in travel photo 


yraphy he ha found an idea areer 


Photography has 


tlway bee both h hobby and profession When 


sway for a vacation aid Mrs. Bagby 


he took nq ninet ameras and a De Soto 


Suburba Now that he travels without any assignment 


trings attached, he hardly knows whether he’s shooting 


for pleasure or profit 


Editor's Note: Because of our mitations with 


espect to the reproduction of color we had to satisfy 


the over and consequently o 


Mr. Baqby’s file 


ne makes 


Professional 


Photographe: 


both black-and-white and color. All being location shots, 


field 
and thus a fashion assignment is to him usually only 


they combine handily with his more customary 


a handy excuse to set out on another trip.) 


Photographer to Babies 


Continued from page 32 


She 
light at one side and slightly above the baby’s head 


starts with a forty-five degree angle main 


Because she likes to work close up whenever possible, 


Doris places this light about five feet from the baby’s 
head. The fill-in light has an unusually important role 
in her working technique. Mrs. Pinney likes to create 
baby 
highlights 
baby, 


coloring as a 


an airy, brilliant atmosphere in her pictures. 


Strong shadows and dramatic seem out of 
place in 
Babies 


said 


a photograph of a according to her 


have such delicate 


rule,” she 
their 


firmly modelled. So | try 


Usually they have soft fuzzy hair, and 


features are indefinite, not 


with my lighting to emphasize the special qualities that 


make babies so lovable.” 


The key to the lighting that makes a Doris Pinney 


photograph so distinctive is the unusual 
She has the 


light as she 


ratio between 


main light and fill-in same size lamp in 


her fill-in uses in her main source. In 


addition to using lights of equal strength, Doris places 


the fill-in light close to the camera lens, at about the 


baby as the 
light 


same distance from the forty-five degree 


angle modelling or main To highlight the baby’s 


hair or lack of it she uses a boom light. The 


rest of her lighting is for the background, and follows 


the usual pattern 
If Doris is 


surface will 


using her Graflex, 


adequate 


white 
With 


that the 


any large 


serve as an background 
doubly 


free 


the Rollei, however, she makes sure 


white surface is smooth and from spots because 


of the lens. To illuminate the 
the baby 
the background 


While 


short focus background 


and separate from it, she 


side 


trains a light on 


from either 


Doris seldom changes the ratio or arrange 


ment of her lights, she uses several different varieties 


of lighting. Speedlights are her favorites right now 


although she still often uses flash and incandescent 


By standardizing her lighting 
Mrs. Pinney has chopped hours off her darkroom 


She succeeds 


technique as he has 
work 


in producing a normal negative on every 


exposure with ordinary development. By sticking entirel, 


to one kind of film for all black-and-white work, Ansco 


Supreme, she has further systematized her darkroom 


procedure 


For color, Doris uses Ektachrome exclusively. Instead 


of asking the darkroom technician how to go about 


developing color film, Doris 


the first batch 


went ahead and developed 


she ever took Where did you learn 


how to develop Ektachrome?”’ Roy asked 


when he saw 


the excellent results 


| just read the directions on the 











PHOTOGRAPHERS! 
send for the APEC 


1950 CATALOG 
and PRICE LIST 


Featuring new 
low prices on 
PHOTOMAILERS 
NEGATIVE PRESERVERS 
KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
JUMBO ENVELOPES 
PROOF COVERS 
CORRUGATED BOARD 


G 
1950 CATALO 
pam price ust 


Get the best . at the best price! Buy APEC 

over 15 years the leading supplier of envelopes 

and printing to the photographers of America. 

AMERICAN PRINTING 


& ENVELOPE COMPANY 
130 WEST 17th STREET, NEW YORK 11, N. Y. 


ERTLERLITE 
REFLECTORS 








ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 














Rooks We Think 
You Should Have 


THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
PAINTING WITH LIGHT 

By John Alton 

HANDBOOK OF BASIC MOTION PICTU 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 

By Fred Bond 

STROBE THE LIVELY LIGHT 
By Howard Luray 

PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

PRINCIPLES OF STEREOSCOPY 

By Herbert C. McKay 

HOW TO PAINT WITH AIR 

By Frank J. Knaus 

PICTURE FRAMING 

By Edward Landon 

DEVELOPING 

By C. |. Jacobson 

PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abe 

SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Warde 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Andersor 

PHOTO OIL COLORING 

By Lucille Robertson Marsha 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Looter 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANA( 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred F j 
TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By Fraprie & M 

SPEEDLIGHTS 

By Arthur Palme 


Charles Abel Incorporated 
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Low Priced School & Club Folders 


= 31.00 fr ope ta 


Musical, Non-Musical 
Ww edding, Baby . 


ALBUMS ie.‘ 


JOSEPH ROBIN 


262 W. 22nd Street, New York 11, N. Y., WA. 9-504 
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SALON OIL PORTRAITS 


Portraits of stinctive quality; life 
heavy brush 


Most effective results on 


like color texture 


work 


and 


executed entirely in and giving oa fu 


pearance your QL, L or tape 
DOROTHY CARVER STAFFORD 
Pittsfield, Massa 
2-5245 


153 Bartlett Avenue husett 


Telephone Pittsfield 








DE LUXE 
ING & ETCHING MAC 
MICROSHAVER 


ELECTRIC RETOUC 
HINE 
ETCH 


HH 





answered if had ever followed >CIpeE 


ed, It's 


you 


cookbook you wouldn't be > urpr 


much easier to Ektachrome than to bake 


ake 


Ggeveiop 


From Doris Pinney has had 


exceptionally } 0a success in photography 
baby 


cards 


she doesn't id ea to find good 
Wherever 


The 


handful of busine 


baby 


supermarket 


aliong pies a cute whether 


on the treet ’ n a Doris we 


right up to the moth and hands her a card 


admires the baby oa ; the mother that she 


to take a picture of him | aush over the baby 


admitted b what a mother likes to he 


Then | 


*COUSE 


offer her She con have the r 


model fee for le nq her baby pose, or he can 


free picture > } So far mother has €« 


no 


preferred the 


Recer Jor n n television, and during 


program ending search 


photogen: ] ; tchboard at the station 


swamped by from mothers who just 


their babie ' ct mode Dor 


spoke 


jred ntments for them to br 


a 


actually 


an 


But 


models 


goes 


t 


aiks 


She 
wants 


Doris 


ar 


»gular 


have 


ver 


was 


knew 


to 





PHOTO 


EASELS AND 


BOOK FOLDERS 
AND METAL PHOTO FRAMES 
Write for circular. 


NU-WAY COMPANY 


113 W. Toledo Sta. 1913 
TOLEDO, 


Box Sylvania Ave. 


OHIO 


(rear) 
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babies 


result of 


Of 
broadcast, 


the babies 


few were 


interview. all she 
that 


magazine 


their for an 


saw as a only a 


suitable material for photographs 


Babies who do qualify have a wonderful time at 


the Pinney studio. Doris makes funny faces, puts on 


absurd headgear, tosses around 


her 


toys recklessly to 


the Doris 


the 


make tiny models smile. During sitting 


relaxed and unselfconscious as 
She 
types, 
they do playing 


is apparently as 


babies who pose for her. has her 


both 


two babies of 


own, typical model and they enjoy being 


photographed as much as any other 


game 


A certain director bought photographs of 


When he 


art Roy 
pictures 
year-old Tor 
batct 


Finally 


Junior for ad wanted 


Doris 
Asked 


an more 


sold him some she'd made of one 


still Doris 


the 


for 
batch, 


brought 
dire 
afraid 


more 
but 


he turned to 


pictures, over 


after none pleased art ctor 


her and said I'm there's only 


one solution, Mrs have 


baby! 


Pinney. You'll just have fo) 


another 





MISCELLANEOUS 





MEN 
The 


excellent pro 
xxton Bidg., Cle 


a 


COMMERCIAL PHOTOGRAPHERS 


nade 


Angele 

THE ART 
Kinley 
booklet 
ctica 


OF BROMOIL PRINTING 
have ably 
ough printed in 1933, is 
works on this subject 


edition. If you 


AND 


nformed 


TRANSFER 


been re thot tk ttle 


one of 


therefore 


the best 


and have 


balance of the want a copy 
rrency, not 


Abel, 519 C 


stamps and it be 


Bldg ci 


ent 
axton eveland 
GRAPH WAR 





WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALI 
write for quotations or ship to 
PLASTOFILM, INC 
Wheaton, Illinois 
Reclaimed Acetate 
Loose Leaf Sheet 


SIZES 


Sheets 


Protectors 




















Q RICHARD PRINT WASHER SAME LOW PRICES ON... 


Only +95 | PHOTO MAILERS 


White Plostic On @ Better Quality @ Newer Designs 


Spun Aluminum 
Triple Jet Action Photograph MODERN 
Constant Motion 


Continuous Drain GIRL 


From Bottom 


Washes 60 DW 8x10s thoroughly 10-Day Money DESIGN 


in 25 min. Also handles 11x14s Back Gueorantee Return Postage Guaresteed by sender r 
Thousands in use everywhere Please Handle with Core 12 Sizes 
See Your Dealer or Write for Literature 


RICHARD MANUFACTURING CO. @ PRICES BY 


100 (MAY BE ASSORTED) 
1502 E. Colorado Dept. C-11 Glendale, Calif 


@ SPECIFY THE DESIGN PREFERRED ~~ 
ENV. ENV. 100 250 
JUST OUT — CATALOGUE A Bier om Fa $6.0 

256 Pages 3-C Sasiise ; Hy 
Send 50c (half the cost) for copy. ‘F = aaa ¢ canes 
Refunded on $5.00 order. 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists WRITE FOR NEW PRICES ON 


GEO. INC. GIMMICKS & TOYS 


SALES PROMOTION PROGRAM 
SEND FOR 1950 PRICE LIST TODAY 
57 East 9th Street, New York 3, N. Y. 


THE PIERCE COMPANY 
heed 3705 NICOLLET AVE., MINNEAPOLIS 9, MINNESOTA 


- 





Board Sizes % inch smaller than envelopes. 




















po Introducing . 2 NEW Lines of 


——, MAKE A PAINLESS PROFIT ON 
YORK FHOTO MOUNT FOLDERS 
in EXTRA-HEAVY distinctive stock. QUANTITY PRINTS 


Don’ i 1s 
NEW COLORS “yong oe on't turn down quantity print orders. Let US do them 





for you at a price that will show a handsome profit. 
@ Grey Tweed Embossed Service and quality guaranteed. Typical prices: 


® Mahogany Leatherette Embossed 





Post Card 5x7 8x10 

Covers are hot plate bevelled, embossed and feather-edged - aot pl ee 

Inside of covers and inserts are in natural white linen finish s A . 

The extra-heavy inserts have a bevelled panel Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along 





Our regular line of supreme quality photo mount folders 


available in 2-sided Pebbled Ivory stock feather-edged SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


Send $1.00 for Complete Sampler Kit, PPD 


: : . sek ae KIER PHOTO SERVICE 
re Oeee llrgiai re oo om - ns. Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 


RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia Black and White by thoroughly experienced artists. 














Artistic Photo Mounts designed to your specifications for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 
QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 West Somerville, Mass. 
Wedding Albums Framing Supplies Mouldings Portraits 











61 


The 
Professional 
Photographer 


FES RRR SRR ROSE AR IRN oe nell 











CARBERRY a 


CHARLES ABEL’S LATEST BOOK | RETOUCHING STUDIO 
QUALITY of DISTINCTION 


What's Wrong oe oa 
With This PHOTO POST CARDS PAY! 


1000 — $21 5000 — $99 
FAST SERVICE 8x PRINTS 


. EXCELLENT QUALITY 100 for $ 8.00 
For Larger Quantities 0 for $65.00 
ic u re write for prices and 100 ’ 
a samples. 
Calev Brothers, 141 Fulton St., Dept. P, N. Y. 7, N. Y. 








Here’s what the Record, official 
journal of the Institute of British 
Photographers, says about this 


book: 


Here are 90 photographs reproduced, mostly 
portraits, the remainder commercial subjects, 
all of which have been submitted to critical 
analysis by competent critics. They have been 
specially selected to cover errors and faults 
which are offen evident in the work one sees 
day by day, and methods of correction or 
avoidance are explained in simple under 
standable language. Here lies the value of 
the book, and the author is to be congrat 
ulated on the successful way he has handled 
the matter Only those who are in the 
habit of submitting their work for criticism 
can know its full value. It is one of the surest 
roads to improvement and eventual success 
Perhaps it is easier to see faults in the work 
of others whilst being blind to the errors in 
our own. If this volume brings into sharper 
focus some of the reader’s deficiencies it 
will prove a sound investment | advise 
our members to purchase this book and 
extract from it some of the lessons which 
may apply to their own work 


EVERY PHOTOGRAPHER NEEDS THIS BOOK 


GLOSSY 
x10 aessx 


vo ib dD 
1 —— LET US DO THE WORK— 


Only $5.00 Postpaid 


CHARLES ABEL INCORPORATED 


eve 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 











Organization Dates City 


Information 
Write 


Headquarters For 
Hotel 











Southeastern Feb. 19-21 Atlanta, Ga 


Photog. Assn 





Biltmore 


Cliff C. Harden, Sec 
106 Ist Nat. Bank Bldg., 
Macon, Ga 





Photog. Assn Feb. 25-27 


of Michigan 


Avery, Sec 


Harvey G 
23 Rd., Sturgis 


FE. Chicago 





North Carolina March 4-6 


Photog. Assn 


Winston-Salem 


Leon Joyner, Sec., 406 8 


Garnett st., 


Robert FE. Lee I 


Henderson 





Southwestern April 8-11 Fort 


Photog. Assn. 


Worth 


Mevers A. Cornelius, Sec., 
»5 N. Robinson St 


Oklahoma City 2, Okla 





Miss. Ala Late June 


Assoc. Photogs. 


Gulfport, Miss 


Fred Poweli, Sec 19 N 
ikth St Birmingham, Ala 


Markham 





Maritime Prof. Amherst, N 


Photog. Assn. 


Wiezel, 82 King St 
John, N. B. 


Fort Clint 
Cumberland St 








WORLD'S 


ave 


WOLD AiR BRUS 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 


MARKET 


Lowest 





STUDIOS FOR SALE 








‘ 
our business 





MEG 
co 


CIRKUT AND PANORAMA CAMERAS 
OFFICIAL SERVICE STATION 


Re 


GABRIEL 











ae © 2 Backgrounds in 1 

Roller Screen and Stand 

54" wx 96" Bik & Grey $22 

72° 76" Bik & Grey $34 
Velc 


th Stand $29 


PORTABLE 


Estimate, Send Size 
CAMDEN ARTCRAFT CO 


Wacker [ 
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Seruice te the Profession 


500k 

ee FP 
ii ce »¢ JOKS High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 

NX work from any photograph with guaranteed delivery. Fine 
1S ¥ wef es, Ss < i ry color work on portraits, exquisite Miniatures 
Attractive Pencil and Pastel Sketches from your negatives 
4 y ( and photographs 

« >4* . 

Gt iT AlT}V¢ ] a Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St Chicago 10, Ill 











| REASON FOR SELLING, son going back into military service, 

$7.50 my age and health will not permit continuance. Has not grossed 

ess than $26,000.00 in past five years. Established in 1936 

- Will stand closest investigation If you want a good studio 

100 « xampl . procedure of as further information will be furnished. Write B-23 care this 
11-le¢ 


many leading American portraitists; each 

nany leading Ameri in port ts; eac ag eg age eager re gree aE a a 
photograph accompanied with lighting dia- | specializing in men’s ond children’s photographs. Finest repu 
or ; le - ein 4 y ere alont tation and exclusive clientele. $5,000.00. Waguespack, Pratt 
gram and detailed discussion. The equivalent | Co, oe eee ene bs 


journol 


4 ; >/ - 
of 20 convention dem« nstrations wrappe d ul MY EYES and health can not take it, will sacrifice good deal 
in one package for permanent reference Hoaty Somniows able (te -centtcl U.S: town “over #,ouy 
population. Good prices low rent living quarter Camera 
room, 20x28, broadioom rug nlaid linoleum, et For details 


write 7-42 care this journal 429 


BEAUTIFUL RESIDENCE studio in business section ve Arizona 
city Property business, equipment and stock $22,500.00 
Owner retiring. Write Thompson's Studio, 517 Fourth Ave 
Yuma Ariz 11-1 


SOUTH CALIFORNIA attractive ground floor portrait studio 


Recognized reputation. Drive by and inspect it. Owner retiring 
« Cespedes Studio, 214 West Third St., Pomona, Calif 11-1 


PORTRAIT STUDIO in western Washington good reputation 
More than 120 commercial lighting demon B00) CBE Wer ne OUslhenty 10) Sasr) STOW IAG WVMDeT com 
a } munity Write H-78 care th journal ] 
ratio 9y over /U tex ) TCli »noto- 

strations Dy over noted commercial photo RAAT Mee oilt naaheeda. “aie: aad. eum 
graphers; each photograph complete with de- | building, only studio in town of 16,000, price $5,000.00 
1 Royal Studio, 30 S$. D Lak Worth. Fla 11 
tailed explanation and lighting diagram. The Ry en eee : 


} 





answer to almost any commercial lighting 


RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 4 
ii] 6-tf 


problem 





EXPERIENCED NEGATIVE retoucher, etching. Prompt mo er 
e. lo e Bradley, 1306 Main St Columbia, S. C€ 11-1 





PHOTOS IN THOUSANDS 


Quality Glossy Prints from your negative or orig- 
inal photo in ten different sizes. 
Write for samples and quantity rates. 


The Grogan Photo Service, Inc. 


studi 7 > 6 1120 N. Bahls Street, Danville, Illinois 





ww to establish prices, 


/ s I. EVENTUALLY 
fll by Charles Abel = : if Why Not NOW? 





i 


Slickest Thing You Ever Used 
NICHOLS BABY POSER 


CHARLES ABEL INCORPORATED . aigehee Write For Free Circular 


‘ ee or Send Check $14.50 
519 Caxton Building Cleveland 15, Ohio 325 Mill St. Bristol, Pa. 


Send Your Check to 
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AKRON, OHIO—Metzger Photo Supply Co., 1091-3-5 South MEMPHIS 3, TENN West & Wirth Photo Supply Co., 162 Mad 
Main Street; 52 East Mill Street son Avenue 
ATLANTA 3, GA.—Eastman Kodok Stores, inc., 231 Peachtree MILWAUKEE, WIS Eastman Kodak Stores, Inc 745 North 
Street, North East Milwaukee Street 
AUSTIN 21, TEXAS—Capito! Photo Supplies, 2428 Guadalupe MINNEAPOLIS 2, MINN.—E€astman Kodak Stores, Inc., 114 
Street South Sth Street 
BALTIMORE 1, MD Eastman Kodak Store 09 NASHVILLE 3, TENN > Dur Cc 420 Union 
Charles Street Street 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue NEW ORLEANS 9, LA an Kodak Stores, | 928 Cana 
BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty Street 
Street NEW YORK, N. Y t nan K St re West 
BOSTON 10, MASS.—E€astman Kodak Stores, Inc., 22 Franklin Street (off Fifth Avenue); Madison Avenue and 45th Street; 
Street 745 Fifth Avenue at 57th Street 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street ws YORK N. Y.—Alco ? 
3roadway 
BUFFALO 3, N. Y.,—J. F. Adams Co., Inc., 529 Main Street 2 
= NEW YORK CITY—George Murphy, In 57 East 9th Street 
CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa se - 
bash Avenue NEW YORK CITY—Willoughby’s In 110 West 32nd Street 
CHICAGO 3, ILL.—Mid-West Photo Supply Co., 30 East Adams PHILADELPHIA 7, PA.—Eastman Kodak Stores 1020 Chest 
Street. nut Street 
CHICAGO 6, ILL.—Normon-Willets Co., 316 West Washington PITTSBURGH 22, PA.—Eastma 
Street. Street 
CINCINNATI, OH|O—Eastman Kodak Stores, Inc 27 West 4th PITTSBURGH 22, PA Liberty Photo Supply, 436 Wood Street 
Street ST. LOUIS 1, MO.—W. Schiller & Co., Ir 1109 Locust Street 
CINCINNATI, OH!O—The Huber Art Co., 124 West 7th Street SAN ANTONIO, TEXAS—-Soutt »ho Supplies, 403 Ave 
DALLAS, TEXAS—fastman Kodak Stores, In 2012 N. Akard nue E 
Street, Box 1710 SAN FRANCISCO, CALIF Eastma »dak Stores, Ir 216 Post 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California Street 
Street SEATTLE, WASH.—Eastman Kodak Ste 1319 Fourth 
DETROIT, MICH.—Eastman Kodak Stores, Inc., 1055 Wayne Avenve 
Street SYRACUSE 2, N. Y Francis Hendr C 339 South 
Warren Street 





INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash 
ington Street TOLEDO, OHIO—George |! hne, In : mmit Street 


KANSAS CITY, MO Eastman Kodak Stores, Inc., 1010 Walnut WASHINGTON 1, D. ¢ . j = 815 Tenth 


Street Street, North West 


LOS ANGELES, CALIF Eastman Kodak Stores, Inc., 643 South WICHITA. KANS 
Hill Street Do 


310 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 WASHINGTON 4 


South Court Avenue. Avenue, North 


PHOTO FINISHING 

ervic 

N. Y 

EXPERT PHOTO tinting. Ma 

Reasonable. Beebe Tinting 

Mich 

EXPERT RETOUCHING 

spotting Specia rate on 

Beyer, 44 Central St., Thome 

PROFESSIONAL RETOUCHING . 

Quality work oration S: a| delivery ma . ei AA LW 
| . 2 ontge ) y > ’ ry 


SPECIALIST, f ality, prompt service f FINE-AND INEXPENSIVE 


caus, $i Metal-Photo Frames 


GUARANTEED 100°. 
alio 
Phone: PL-2485 Orders Filled Promptly * PICTURE FRAME MOULDINGS 


+ PICTURES, FRAMES;.AND MIRRORS 
WILLIAM & ELMA HARSHBARGER 


Artificial Flowers Write for FREE Catalog 


For Any & All Occasions | MANUFACTURED BY 
WEDDING BOUQUETS 


CORSAGES GEORGIA ART\ SUPPLY. COMPANY: 


1197 Californi Ave Akror ' hio 
Osco iho jevemclete, 280 GARNETT ST., ATLANTA 3, GA. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED ond HELP WANTED: Ten cents (10c) per 
werd: Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00 

OR ANSWERS IN OUR k id fiv rds ¢ 50c add 
tional for box number and f nding quir Requests f 
or altars be hotoare - sre not permitted 
an box aumber cdvertisemer 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver 
tisement are set in capita no other display being permitted 


RETOUCHING WANTED 
etchir 


x7 of 3x 


19. Price parotive 


Bernardino, Ca 
EXPERIENCED RETOUCHER 


ervice Excellent refere 


Nortt p 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted 

carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc promptly 
The publishers will appreciate being advised when employ 


ers fail to accord this courtesy to employees 











PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 


EVERYWHERI 


Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. . Kalamazoo 2, Mich. 





WHOLESALE DISTRIBUTION OF 


PACKARD IDEAL SHUTTERS 


Available in 13 sizes from 12" to 5” openings, $12 and 
with or without built-in) synchronizer 


DESIGNED EXCLUSIVELY FOR PORTRAITS 


Rembrandt Portrait Cameras 


Fast easy focusing, extra-large lensboard, 
rising-falling-tilting back, handsome profes 
sional appearance. Packara shutter installed 
quickly and easily. Sliding car $6 50 
riage backs available. As low as " 
See your dealer or write Dept. PF-10 
for full details. 


up 





1897 1950 


Burke « James, Inc. 
FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 53 YEARS 
3215 Wabash Ave, Chicago 4, Ill. USA 
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Count each word of number including name and address and, 


if box number is wanted, add five word Terms such as 
F/6.3, 52", $10.00, et each count as one wor 

DATE OF PUBLICATION: All advertisements received up to 
first of any month appear in the issue which goes into 
moil the 5th of the following month 

FOR MORE DETAILED INFORMATION con 


System, Confidential Service, etc write 


MAKE ALL CHECKS PAYABLE, and address 
Charles Abel Incorporated, 519 Caxton Bldg 
Ohio 


EXPERIENCED 

ng Philadelph 

Write R-6 ca 
PHOTOGRAPHER-MANAGER 
arge national organiza 

to se Opening n 
Klusner 77 Paul 


PORTRAIT PHOTOGRAPHER 


weddings 


DESIRE EXPERIENCED 


ng 


LADY-RETOUCHER 
eception. Experien 


Broadway, Kansa 


YOUNG WOMAN tc 


pbell Stud Bismarck 


der { Send a ficat 


EXPERIENCED PHOTOGRAPHER 
sata n studic 1 


first letter House * Port 


5x7 


the 
the 





SITUATION WANTED 








PHOTOGRAPHER 
ommarcio hot 
Fred Kramer, 3( 
EXPERT PORTRAIT 


1 hotograpt 


LABORATORY 














- 


RAPID 
tLeniym TONE 


POISON 


GIVE YOUR PRINTS NEW LIFE 


A portrait to which a rich sepia tone will add a glow of warmth a 
marine scene which takes on added realism when toned blue . it 1S 
easy to achieve sepia, blue, cold or warm brown, or reddish tones on 
sepia, with Kodak Toners. 

Kodak Brown and Selenium Toners, both producing brown tones, 
are single solution toners which only require dilution before use. Kodak 
Blue Toner is also a single soluuon toner but is supplied in ready-to- 
mix powder form. Used on prints already toned sepia, it produces bril 
liant red tones. Kodak Sepia Toner is available as a powder in packages 


to make one quart each of bleach and toner. 


© Ask your Kodak dealer to show you samples of Kodak papers toned in Kodak Toners 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


SOE REET, Ainslie a Ti: agellle, 


¥ 


TRADE-MARK 





f 
f 


Now you can do both With one lens 


ar al 


ra 


SOME LIKE THEM 


we 


The Kodak Portrait Lens 


¢ Photographers will find this new lens of invaluable help in producing the light, airy portrayals 
Which are now so popular, Various degrees of softness can be obtained by varying the f 


stop, the 
images being delightfully soft at f 1.5, and crisply sharp at f 22 


Note these other points of interest: 


e Visual and photographie foci are the same; thus e The lenses 


ire Lumenized, the Kodak developed 
you get what you see on the ground glass len 


s coating which cuts down flare and increases 
color saturation. 
¢ Unlike older soft-focus lenses, the photographic e Highlights at f/4.5 display the much desired 


focus is not influenced by the color sensitivity pearly qualities 


of the film. ; 
e Color-corrected for use with any color material. 
¢ Two focal lengths: 12 and 16 inches covering 5 ¢ Attractively priced: List prices including Federal 
by 7 and 8 by 10 films, respectively Tax: 16-inch $190; 12-inch $150, 


EASTMAN KODAK COMPANY e ROCHESTER 4,N. Y. 


Prices su 


Kodak 





